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1. AKTYaJIbHOCTB IPeMETHOI 001acTH

INonumanue noBeaeHUs NOTpeOUTENEH ABISIETCA HEOOXOAUMOK OCHOBOH 17151 (HOPMHUPOBAHUS
3 (deKTUBHOI cTpaTeruu pa3BUTHS KOMHAaHMH. B ycnoBusx w1uppoBOro clBura,
rnobanu3anuy, OOOCTpeHHsT KOHKYPEHIMH, IIOBEICHHE NOTpeOUuTeNneil CymecTBEHHO
Tpancdopmupyerca. BosHukaeT 3ampoc Ha pa3paOOTKy HOBBIX HOAXOJOB K aHAIH3Y,
MOCTOSHHOMY OTCJICKMBAaHUIO M IIPOTHO3MPOBAHHMIO TPEH/OB IOBEACHHS HOTPEOUTEIICH.
Oco0eHHO 0CTPO HEOOXOAMMOCTh HCCIIEAOBAaHUS IOBEICHHS IOTPEOUTENEH cTajla OUTyTHMa B
ycnosusix COVID, xoraa perieHust IoTpeOuTeNneit CTalu Ka3aThCs Majlo MpeJCcKa3yeMbIMU.

B cermenTe kiacca JIOKC IOBEACHHE MOTpeOUTENeH HMEET CBOM OCOOEHHOCTH, Pa3BHBACTCS
1oJ BO3JeHCTBUEM crienuduyeckux (akTopoB. MexaHH3MbI IOBEICHUS HOTpeOHTENeH B
CerMEHTe Kjacca JIIOKC Malo H3y4eHbl M BO3HHKAeT MOTPEOHOCTh pa3pabOTKH METOIHKH,
no3Bosstronelt 3pHeKTUBHO BBICTPaMBAaTh CTPATETHIO PA3BUTHS KOMIIAHUH CETMEHTA JIOKC,
OCHOBBIBASICH Ha ITOHUMaHHMHU 3alpocoB MoTpeduTenell. KoMnaHuu 3aMHTEpecOBaHBI KaK B
MOHHMAaHUH HACTOSIIETO MOTPEOUTENS UX TOBAPOB U YCIIYT, TAKXKE U B IOHUMAaHUHU [TATTEPHOB
MIOBE/ICHUS TOTCHIINATBHBIX TOTpeOHTENEH.

W3zydyenne moBeneHus morpeduTeneil BKIOUaeT B ceds IMUPOKUI KPYr TeM, TAaKUX Kak
BOCIHSTHE MOTPEOUTESIMI OPEHJIOB, MPOAYKTOB, YCIyT; MOTHBALUS M TPUITEPHI BBIOOpA
MOTPEOUTENS; MEXaHU3MbI IPUHATHS PELICHHS O MOKYTIKE U PUHSATHUS PEIISHNS O HOBTOPHOI
MIOKYTIKE; BIMSHIE KOTHUTUBHBIX M BHEITHHUX ()aKTOPOB HA ITOBEACHHE MOTpeduTenei u 1.

He cymectByer eamHOro mMoaXoAa K aHaIW3y OTOr0 MIHPOKOTO Kpyra BOIPOCOB,
PACKpBIBAIOIIMX TOBElEHHE MOTpeduTeneil, pa3paboTKe JOJTOCPOYHBIX MPOTHO30B
TEHACHIIMN U3MEHEHUS TIOBEICHHS OTpeOUTeNe. DTH CIIOKHOCTH CBSI3aHbI, IPEXE BCETO, C
OTpaHUYEHHBIMH JaHHBIMH O MOTPEOUTENAX STOTO CETMEHTA.

B ycnoBusiX pa3sBHTHS METOJOB cOOpa M aHaN3a OOJBLINX JaHHBIX CTAHOBHUTCS BO3MOKHBIM
aHaJIM3MPOBATh 3HAYHUTEIBHBIC MACCHBBI MH()OpPMAIUH, MO3BOJSIONNE CHOopMHPOBATH 6azy
JAHHBIX TOTpeOMTENedl W HcchIenoBaTh BIUSHUE OoJblIOro uucna (akTopoB Ha
MOTPEOUTENBCKOE TOBEACHHE.

INoaTBepkaeHHEM aKTyadbHOCTH IPEAMETHON OOIacTH SABIAETCS 3aUHTEPECOBAHHOCTH
kxommanuy Cartier Russia and CIS B npennaraeMpIx HanpaBiIeHUSIX MPOSKTHOH M MPUKJIATHOM
HCCIIE0BATENBCKOM AEATETBHOCTH.

CoTpyAHHMKH IIpe/ularaeMoil  J1abopaTOpHH HECKOJBKO JIET TIPOBOIAT HCCIEHAOBAHUS
MOBEJICHUS TOTpeOUTENICH 1 MMEIOT KaK OIBIT HAYYHBIX UCCICA0BaHM (yONUKALUK CTaTeH),
TaKk W TPHUKIAJHBIX  HCCIENOBaHWH  (3aKa3dMKaMH  HCCIICNOBAaHMH  BBICTYIAIOT
locynapcteennblit  Opmurtax, ILlapckoe ceno, wmyseir  ®Dabepxe, Poccuiickuii
OrtHorpaduueckuii My3eit, Houb my3eeB).

2. Lean u 3axauu JladopaTopuu

Lems JlabGopaTopuu — mpoeKTHast U MPHUKIIAIHAS UCCIEIOBATEILCKAS NEATEIBHOCT B chepe
yhpaBlicHUsS TIOBCJACHHEM MOTpeOUTENeil (CErMEHT TOBAapOB M YCIyr Kjacca JIFOKC);
(GbopMHUpOBaHUE Y CTYJCHTOB IPAKTUIECKUX HABBIKOB PaOOTHI HA CTHIKE OPEHIOB JTIOKCOBOTO
CerMeHTa W apT-UHAYCTPHUH, CO3[JaHHe IUIOMAAKKA [UIi OOMEHA OIBITOM  MEXKIy



npodeccuoHanaMd M OyIyLIIMMH CIELMAINCTAMH B JIIOKCOBOM cermeHte. IIpoekTHas u
MIPUKIIAAHAs HCCIIeI0BAaTeIbCKas AeATeTbHOCTE JJabopaTopuu CTpOUTCS Ha OCHOBE ITHPOKOTO
CIEKTpa IOJXOJ0B U METOJOB M3YUCHHUS [OBEACHHMS, IPEAIIOYTESHNI U YAOBICTBOPEHHOCTH
MOTpeOuTeNel JIIOKCOBBIX TOBapOB M YCIYyI: OpraHM3alHs MOJICBBIX HCCIENOBaHUH, cOOp
GOJIBIINX JIAHHBIX (B TOM 4HClie, TU(POBBIX CIIENOB), IPOBeICHHE GOKyC-TPyIIN, IPOBEICHHE
KBa3UIKCIIEPHMEHTOB. B kauecTBe METOAMK aHaiIM3a JAaHHBIX OyIyT MPUMEHSTHCS METOIbI
CTaTUCTHYECKOT0  aHanu3a  ((paKkTOpHBI aHaUM3 M HOCIEAYIOIlee  CTPYKTYPHOE
MOJICIMPOBAaHNE) M aHaiu3a OOJBIIMX JAHHBIX (B TOM YHCIE C IPUBJICYCHHEM TEXHHKU
MaIIMHHOTO 00yYeHHMS U aHaAIli3a COLHabHbIX ceTeit SNA).

CrparernyeckuM NapTHEPOM U KITIOUEBBIM 3aKa3uyrKoM JIabopaTopHu BHICTYIIACT KOMITAHHUS C
MHpOBBIM nMeHeM Cartier.

3anauyu JlaGopaTopumn:

e (QopMHpOBaHHE METOAOJIOTMYEcKOil 0a3bl MM BBISABICHUS MATTEPHOB IOBEICHUS
norpedurenei, (HakTopoB BIMIONMX HAa MOBEICHHE IIOTPEOHTENCH B JIIOKCOBOM
CerMeHTe, pa3paboTKU IPOTHO30B ITOBEACHHS MOTpeOuTeneil (B mepByro odepens, B
MHTEpecax mapTHepa aboparopuu — Cartier);

e Co3JaHME YCIOBUM 1 OOCyXKIeHHMA TeMaTWKHU wuccienoBanuil JlaGopatopum u
00Cy>XKIEHHS pe3yTbTaTOB IMPHUKIIAJHBIX U HCCIEJOBATEILCKUX MPOEKTOB: IPOBEACHHE
mpecc-KoH(epeHnnii, HCCIeN0BaTeIbCKUX CEMHHApOB, (ecTHBaneil M Apyrux
KYJbTYpPHO-TIPOCBETUTENLCKIUX ~ MEPONPUATHH, OpraHu3oBaHHBIX Jlaboparopueit
coBmecTHO ¢ Cartier.

e TIIpHUBJIEYEHHE IIMPOKOTO Kpyra KOMIAHWH, pabOTAIOMMX B CETMEHTE JIOKC, U apT-
HWHCTHTYIUH U 00CYXKICHUS aKTyaJIbHBIX BOIIPOCOB O MTOTPEOUTEIHCKOM ITOBEACHUN
¥ BO3MOXKHOCTEW Kojutabopanuid Uis HMpUBJICYEHHUs] HOBBIX IPYMI MOTpeOHUTeNeH, B
0COOEHHOCTH MOJIOJIEIKH;

e (QopmupoBanue cratyca JlabopaTopuu Kak SKCIEPTHOr0 KOHCAJITHHIOBOTO LIEHTpPA B
cdepe nccrneqoBaHUI MOBEICHUS MOTpeOHTENeH CerMeHTa TOBapoOB M YCIIyT Kiacca
JTIIOKC;

e BOBJICUCHHE CTYAEHTOB, aCHMPAHTOB M HAay4YHO-NIENArornieckux padoTHukoB HUY
BIID — Canxr-IlerepOypr B nesrensHOCTh JlabopaTopuu B paMKax NPOEKTHOH H
MIPUKIIQAHON UCCIEA0BATENBCKON paboThI, HAYYHO-NCCIEA0BATENBCKUX CEMHHAPOB H
KOH(EpEeHIMi, MOArOTOBKM MaruCTEPCKUX IMUCCEPTalUi, MPAaKTHKH, U Jp. (B TOM
YHCJIe, HA BO3ME3THOM OCHOBE).

[eneBbie ayauTopum:

e Cartier - crparerndyeckuii mapTHep M OCHOBOH 3aKa34MK NMPOEKTOB M IMPHKIAIHBIX
uccienoBanuii Jlaboparopuuy;

® apT-MHCTUTYLIWH, 3aUHTCPECOBAHHBIE B CO3JaHUHM KOJUTA0Opamuif, MapTHEPCKHUX
MPOEKTOB ¢ KOMIAHMSAMHU KJlacca JIIOKC C LENbI0 PACIIMPEHHUS LEICBOH ayIuTOpHU
00euX CTOPOH, MOBBILIEHHS Y3HABAEMOCTH OPEHIIOB M IIPUIAHHS JOIOJHUTEIBHBIX



CMBICJIOB, CBSI3aHHBIX C KyJIBTYPOH U MCKYCCTBOM, HMUXY U MPOJYKTaM KOMIAHHI
CErMEeHTa JIFOKC;

e o00pa3oBarenbHEIE OpraHu3aluy, 3aHUMAIOLINECS HCCIICI0BAHUSAMH
MOTPEOUTENBECKOTO OBEICHUS

® pETHOHANBHBIE OpraHbl BIACTH, 3aMHTEPECOBAHHBIE B IOCTPOSHMU IapTHEPCTB
KpYIIHBIX KOMIIAHUH KJlacca JIOKC U apT-UHCTUTYLHUH.

3. Onucanue gesareabHoctn JlabopaTopun
Hanpasaenus nesiteisHocTH JIaGopaTopun

e pa3paboTKa 1 pean3alysi IPOEKTOB B cepe N3yUEeHHUs MOBEACHHUS TOTpeOUTEICH IpH
IIMPOKOM BOBJIEYEHHHU CTYJIEHTOB, aCIMPaHTOB U coTpyanukos HUY BIID — Cankr-
IMetepOypr B UX peann3aLuio;

e TIPOBEJCHHUE NMPUKIANAHBIX HCCICIOBAHUN MOBEACHHS NOTPEOUTENICH CerMeHTa Kiacca
JIIOKC TP LIMPOKOM BOBJICUCHHUH CTYJIEHTOB, aCIUPAHTOB U coTpynHukoB HUY BIIID
— Cankt-IlerepOypr B UX peann3anuio;

e KOHCYIbTAIlMOHHAs M JKCIepTHas momamepxkka Cartier, KpyIHBIX KOMITAaHHH Kilacca
JIFOKC, apT-MHCTUTYIIMH.

e TMpPOBEJEHHE MEPONPUATHH, HAMpPABICHHBIX Ha MOMYJISAPHU3AIMIO, IPOJABHKECHHE
MIPOEKTOB, HCCIIEOBAaHMUI Jlabopartopuu (IpoBeAeHHE KOHQEpEeHIHH, Ipecc-
koHepenwuii, pecrusaineit coemectHo ¢ Cartier).

OcHOBHBIE NPUHIUIBI AeTEJIbHOCTH:

e pa3paboTKa W HCIIOJIH30BAaHWE MHHOBAIIMOHHBIX METOJOB (B YacCTHOCTH, 00pabOTKH
OOJIBIINX JJAHHBIX) B HCCIIEIOBATEIBCKOIl ACATEIBHOCTH;

® pa3BUTHE IIAPTHEPCTB C KOMIIAHHAMM CETMEHTa JIIOKC, apT-HHCTUTYLHAMH H
CTHMYJIIPOBAaHHE Pa3BUTHS COBMECTHBIX IPOEKTOB, HAIIPABJICHHBIX Ha IPHUBJICUCHHE
HOBOH IIeJIeBOH ayJUTOPUH U MOBHIIICHHE Y3HABAEMOCTH OpPEH/I0B

® IIMPOKOE OCBeleHue AesTensHocTr JlabopaTtopuu u mapTHepcTBa ¢ Cartier;

® OCYIIECTBIEGHHME JICATCIBHOCTH HAa IPOCKTHOH OCHOBE C  IPHUBJICYCHUEM
(uHaHCUPOBAHUSL.

I[HapTHepsI:

e Kpymusie komnanuu: Cartier Russia and CIS.

e Apr-unctutrynun: ['ocynapcTBeHHbIH DpMuTaxk, My3eid ®abdepxe, My3eli-3aloBeTHUK
Iapckoe Ceno, ['ocynapcTBeHHbIN DTHOrpaduecKuil My3ei.

e OO0pa3oBaresbHbIE TAPTHEPHL: MarHCTEpCKast IporpamMma «MeHeDKMEHT B MHIYCTPHI
BrievaTiieHH» («Arts and Culture Managementy) dakynstera Cankr-IletepOyprekas
IKOJIA JKOHOMMKM W  MeHeMkMeHTa HaluoHaIbHOrO — HCCIE0BATENbCKOTO



yHHUBepcuTeTa «Bricimas mkona sxkonoMukny HUY BIID — Canxr-IlerepOypr. CaHkT-
IerepOyprckast ~ mKona  SKOHOMHKM M MEHeMkMeHTa  HaruoHanbHOTo
HCCIIEI0OBATENBCKOr0 yHUBepcureTa «Bbicmas mxona sxoHomukm»y HUY BHID —
Cankr-IlerepOypr.

le/IMepbl HCCJIeA0BATE/ILCKUX ITPOEKTOB:

1. MccnenoBanue noBeIeHUs MOJIOICKHOI ayAMTOPHHU JIOKCOBOT0 CErMEHTa

Ilenb MccnenoBaHUs: BBISBUTH (DaKTOPBI, BIMSIOIIME HA MOBEJCHHE MOJIOIOH ayIuTOpHU
JFOKCOBOTO CErMEHTa. B KadecTBe TEOPETHYECKOH paMKu OyIeT HCIONb30BaHA MOJEINb
«cognitive — affective — conative» model (Agapito et al., 2013; Altunel & Erkurt, 2015; Cole
& Illum, 2006; Kim et al., 2010; Tsaur et al., 2019) u Teopus IAHOBOTO MOBEACHUS Ali3eHa
(Theory of Planned Behavior) (Ajzen, 1991).

Meron uccnenoBanus: face-to-face onpoc nmocerureneii (1160 OHNIAKH ONPOC MOKyHaTeNnel ¢
BO3MOXXHBIM 0OHYcOM Tpu oTBere). PakTophl, KOTOpBIE OYAyT TECTHPOBAThCS B Ka4eCTBE
HE3aBHCHMBIX IEPEMEHHBIX, OyIyT (OpPMHUPOBATBCS HMCXOMAS W3 TEOPETHYECKOW pPaMKH H
pe3yJbTaTOB HPEIbIAYIIMX MCCIENOBaHUN (Hampumep, pe3yJIbTaTbl HWHTCPBBIOMPOBAHUS
nmocetuteneit Cartier). B kauecTBe 3aBUCHMOI TepeMeHHONW OyaeT MCHONb30BaThes (hakTop
JOSUTBHOCTH, BKJIIOYAMOMINA B ce0sl JKeJaHWe MOBTOPHOTO MOTPEOJCHHS U IKelaHHe
PEKOMEH/IOBaTh JaHHBIH TPOXYKT CBOMM JpYy3bsM M 3HAaKOMbIM. B ompoc Oyayr Taroke
BKJIFOYCHBl ~ OJIOKH,  KOTOpbIE  IO3BOJSAT  CMOJEIUPOBATH  OCHOBHBIC  HATTEPHBI
MOTPEOUTENBCKOIO MOBECHHs TOoceTHTeNell. B pesynbrare ompoca Mbl CMOXEM BBISBUTH
XapaKTepUCTHKH, KOTOPbIE MOXXHO OyJeT HCHOIB30BaTh Ul IOCTPOCHHS JajbHeHIeit
KOMMYHHKaIMOHHOU cTpareruu Cartier.

BosMmoxuble 3akazunku: Cartier

2. AHa/143 BOBJICYEHHOCTH ayJUTOpPUHU Opena (Hanpumep, Cartier) B coniaJbHbBIX CETAX
Ilens uccnenoBaHMsA:  BBISBIGHHE OCOOCHHOCTEH IOBeJEGHHMs ayauTopud  OpeHza
(TTOAMUCYNKOB) B COIMANBHBIX CETAX M pa3paboTka pEKOMEHIAIWHd 10 YCHUICHHIO
BOBJICUCHHOCTH I10J1b30BaTENEH.

CozepxaHue UCCIEA0BaHUS: Ha OCHOBE MCIIOIb30BAaHUSI HHCTPYMEHTOB aHAJIN3a COLUAIIbHBIX
cerelt (Hampumep, Popsters) mpoBOANUTCS KOMIUIEKCHAs OLEHKa KOHTEHT-CTpaTeruu OpeHaa B
Pa3MMUYHBIX COLHMANBHBIX CETSIX W BOBJICUCHHOCTH ayAuTopuu OpeHnma. B pesymerare
BBISIBIISIETCS. KOHTEHT, KOTOPBIH OKa3bIBacT HaHOOJIbIIIee BO3ICHCTBHE HA NTOTpeOUTENEH U UX
3aMHTEPECOBAHHOCTh. JIaHHBI aHATM3 MOXET CONPOBOXKIATHCA H3YUEHHEM TPEHIOB
MIPOMU3BOJCTBA U MOTpeOJNICHHs KOHTEHTa B PA3JIMUHBIX COLHMANBHBIX CeTAX (HampHuMmep,
Youtube B uacTM BHJICO-KOHTEHTa) Ha OCHOBE BTOPHYHBIX JaHHBIX. B pesynbrare
pa3pabaThIBalOTCs peKOMEHJALNH 10 paboTe OpeHja B COLMANBHBIX CETAX HAa OCHOBE aHAJIM3a
COOCTBEHHBIX CTPAHHI] X TPEH/IOB PHIHKA.

B 3aBucumocTH OT Lieneil MCCleOBaHMA M HHTEPECOB 3aKa3uMKa BO3MOXHO IIPOBE/ICHHUC
CPaBHUTEJBHBIX HCCIEJOBAHUM IO HECKONBKHUM OpeHIaM - OeHuMapkaM HIH OpeHaaM-
KOHKYPEHTaM.

3. Ananm3 onnaiin ayauropuu Cartier.

[enb: BBIABUTH MpOdaiin moTeHIuanbpHoro notpedutens Cartier.



AHanu3 NOAMUCYMKOB B COLUATBHBIX CETAX U OQHLHUAIBHBIX KaHAIaX MO3BOIUT ONPEIEIHTh
MIPEANOYTeHUS] TOTCHIMANBHBIX IIOKyNaTelied, WX peakIuM Ha cojaepkaHue Hu (opmar
myOnuKyeMoro KoHTeHra. VcciieioBaHue peKoMeHyeTcs IpoBeCT! Ha ocHoBe MHcrarpam ¢
MOCIIEAYIOIIeH BO3MOXKHOCTBIO PACIIMPEHUS M Ha JPYTUE COLMANIbHBIE MIAT(HOPMbL. AHAIH3
COIMANBHBIX CeTed TO3BOJMT BBIABUTH  COIMOJEMOrpaduiecKkue XapaKTePUCTUKU
MIOTEHIMAIBHOTO IOKYNAaTEeNs, 4YTO B CBOIO OYEpe/lb MO3BOJIUT IIPOBOJUTH TapreTHPOBaHHbIE
pexnamubie akuuu. Ha ocHoBanmu mokaszarteneit addextuHoctu KPI crpanunsr Cartier B
Hncrarpame BO3MOXKHO OIPEIEIUTh CTEIICHb BOBICUCHHOCTH ayJUTOPHU U Y3HATH O CTEICHI
JIOSUTHOCTH TOTEHIMAIBHBIX NOTpeOuTeneil. B pesynbrare aHanu3a MBI CMOXEM JIydlle
y3HaTh MOTEHI[HAIBHOTO TOTPEOUTENS, BBISIBUTH €r0 MPEANOYTEHNS U TOTPEOHOCTH, a TaKXKe
BBISIBUTH JIOMOJHUTENBHBIE MHTEPECH ayauTopui. OXHIZaeMbId pe3ysbTaT HCCIETOBAHHS
TIOMOYKET COCTaBUTh MOJHBIN IPO(aiii MoTpeOUTENN U TP HEOOXOIMMOCTH CKOPPEKTHPOBATH
KOHTEHT-TIOJINTUKY COLMaNbHBIX cereil Cartier.

BosMmoxkHbIe 3akazunku: Cartier

4. VicciienoBaHie poIHKA H OTPACJIH JIIOKCOBOI'0 CErMeHTa

Llenb: BBIIBUTH KOHKYPEHTHBIE IperMyIecTBa Cartier B IIOKCOBOM CETMEHTE.

B pesynbrare uccnenoBaHus OyzeT BBIABICHO, Kakyto Huily Cartier 3aHUMaeT B JIFOKCOBOM
cerMeHre. B xone ucciieoBaHus Mbl BBICHUM JIOJNIO LIEJIEBOH ayIUTOPUH, MOCEIIAOIIEH
opurmaneHeli caift Cartier yepe3 Tpaduk caiita, U ompenenuM HanOonee 3(QeKTHBHBII
UCTOYHMK TpaduKa, IPOJOIDKUTEIBHOCTh CEaHCa U KOIMYECTBO CTPAHULI, IPOCMOTPEHHBIX 32
CeaHC IpHW MOMOIIN TaKHX CEpBHCOB, Kak Yandex. Merpuka u Google. Analytics. [Tomumo
9TOTO, MBI NPOAHAIM3UPYEM CalTHI ITOTEHIMAIBHEIX KOHKYPEHTOB. B pesynbrare aHammsa
MHTepeca kireHToB rpu nomouu Google Trends u Yandex WordStat Mbl moiiMeM He TOJIBKO
camble MOIYJISIPHbIE BOIPOCH LIENEBOH ayAUTOPUH, HO M COCTABHM DPACLIMPCHHBIH aHAIH3
JIMHAMHKH ITONCKOBBIX 3aIIPOCOB.

Bo3moskabie 3akazunku: Cartier
5. AHau3 BJIUSIHUS apTHQUKAIMY HA NOTPEeGUTEIbCKHIl ONBIT M BOCHPHUATHE GpeH/Ia

Ilenb uccnenoBaHMS: OLCHKA BIMSAHUS apTHUGHMKALUM, T.€6 NPUIAHHS XYHOXKECTBEHHBIX
CMBICIIOB, Ha BOCIpPHUSTHE NPOAYKTa M OpeHma MIOTPeOHTENsIMU JIOKCOBOTO CETMEHTa
(Hampumep, MOJIOJICKHOHN ayAUTOPUN)

Bbrmzocth cepbl HCKycCTBa M KOMMEPUYECKHX OpeHIOB M3BECTHA AaBHO. MHOTHE OpeHIIBI B
Pa3HBIX CErMEHTax M KAaTerOpusAX HCIOIB3YIOT pPAa3JIMYHbIE CTPATeTHH apTH(OUKALH,
Hanpumep, Absolut Vodka, Uniqlo u np. Aptudukaims MOXET MpeciaeoBaTh Pa3InUHbIC
LIeSTH, TaKUe KakK IpeBpalleHre MPoAyKTa B mpousBeaeHue uckyccrsa (Chaney et al., 2018;
Codignola and Rancati, 2016), mognepxaHue 3KCKIIO3UBHOCTU U NE(QUIIUTHOCTH NPOTYKTa
(Bai et al., 2008; Codignola and Rancati, 2016; De Angelis, 2020; Mase et al., 2018),
TpaHchopMalusl HMUIKa OpeHZa ¢ LEeNbl0 YKPenmuTh IEHHOCTh OpeHIa, MOAYEpKHYTb
000CHOBaHHOCTH CTOMMOCTH €T'0 MPOIYKTOB U CHMBOJIMYECKYI0 3HaunMocTh (Kapferer, 2014).
B nwureparype NOBOJBHO MHOIO HCCIEIOBAHWH MOCBSIICHBI W3YYEHHIO apTH(UKaIuu B
cermente moke (Chailan, 2018; Jelinek, 2018; Jhang and Kim, 2020; Kapferer, 2014; Lee et
al., 2015).

JlaHHOE HCcienoBaHUE MO3BOJSIET OLCHHWTH BIMSHHME apTU(QUKAIMH THUIIOTETHYECKOTO WM
TECTHPYEMOT0 MPOAYKTa Ha BOCIPUATHE NOTPeOUTENEH 1 MOTpeOUTENbCKUit onbIT. [[y1st 3TOTO0
MPOBOAUTCS OHJIAiH MM o(uiailH aHKeTHPOBAaHHUE LEIEBOI ayJAUTOPHU M KOJIUYECTBEHHBIH
aHaJM3 JaHHBIX. B kayecTBe TeOpeTHUECKOH PAMKH M MOJIENH IS COCTAaBIICHHS aHKETHI MOXKET



HCIIONb30BaThCs IIKaJla MOTpebHuTenbckoro ombita Brakus et al. (2009), onenuBaromas
BO3JCHCTBHE HAa TMATh H3MEPEHUH - CceHcopHOoe, ad(eKTHBHOE, MOBEICHYECKOE,
HMHTEJUICKTYalbHOEC W COllMalibHOe. B pesymbTare OyayT pa3paboTaHbl PEKOMCHIAIMH O
Leneco00pa3HOCTH U Ccrocobax MOBHIMICHUS d(PPEKTHBHOCTH apTU(HUKALMU TPOAYKTA IS
OpeHna.

4. B3anmopeiictBre co cTpyKTypHbIMH mnoapasaenenussimu HUY BIID — Cankr-
IleTepOypr u BHEIIHUMU NAPTHEPAMU

K yuacturo B mpoektax JlabGopaTopuu OymyT MpHUBIEKAThCS CTYAEHTHl Pa3lIUYHBIX
obpasoBatensHbIx mporpamm  HMUY  BIID -  Camkr-IletepOypr u  acmmpaHTEHL
B3anmoneiicTBue c nemapTaMeHTaMH M 00pa3oBaTEIbHBIMH IIPOrpaMMaMU TaKxke OyaeT
OCYILECTBIATHCS IMyTEM BKIIOYEHHS B 00pa3oBaTeNbHBIC MPOrPaMMbl COIEPIKATEIBHBIX
Ppe3yJIbTaToB AesTenbHocTH JlabopaTopuu.

Cartier OyJeT BBICTYaTh 3aKa3UUKOM M aKTHUBHBIM YYACTHUKOM ()OPMHUPOBAHUS HAPaBICHUN
nestensHocTH Jlaboparopuu, NPUHUMATh ydacTHe B IPOEKTaX M MEPONPHUATHSX,
HanpaBJICHHBIX Ha mponBibkeHue maptHepctBa Cartier mw HUY BIID, npoektoB u
nccnenosanuii Jlaboparopum.

5. O:xuaemMble pe3ybTaThl AesiTeIbHOCTH JIaGopaTopuu

1. IIpoekTHbIe.

e PaszpaboTka  MacmTabupyeMol  METOMOJOTMH  HWCCIEAOBAHHN  ITOBEICHHS
norpedureneit Cartier 1 cerMeHTa Kitacca JIOKC B LIEIIOM.

e 13yueHue peIHKa NOTpeOHUTENCH 1 TOTEHIMATBHBIX oTpeduTeneli Cartier (1 B 1esoMm,
JIIOKCOBOTO CErMeHTa), B TOM YHCIE OIMCaHWE PBIHKA M €ro 00BeMOB, H3y4YCHHE
KOHKYPEHTHOM CpeJibl U IPOrHO3UPOBAHKE CIIPOCA.

e Pa3zpaboTka nporao3oB npodaiiia MOTEeHINAIBLHOTO MOTPEOUTENS.

2. PenmytanmoHHbIe.

®dopmuposanue craryca BIID u JlabopaTopuu kKak 3KCIIEPTHOTO U KOHCTAITHHTOBOTO
HeHTpa B cdepe MOBeAeHUs NOTpeOMTENeH Kiacca JIIOKC, HA OCHOBE BBICOKOTO
Ka4ecTBa UCCIIe0BaHUM, TyOINIHOTO OcBeneHus padoTsl JlabopaTopun (poBeeHus
(dectuBaneif, mnpecc-koHpepeHIMH, MyONMMYHBIX  MAacTep-KIacCcoB,  CO3IaHHE
KoJU1abopaluii ¢ BeAyUMHU apT-HHCTHTYLHAMHU Poccun). TakuMU apT-HHCTUTYLHSIMA
MoryT craTh ['ocymapcTBeHHBI OpmuTak u Mysel-3anmoBemHuk lLlapckoe Cedo.
Komnnaboparus BKiItodaeT B ce0s MPOBEICHNE COBMECTHBIX JICKLIUH U MacTep-KIIacCcoB,
00y4JaroIIX CEMUHAPOB U BHICTABOK Ha IUIOIIAKaX apT-HHCTUTYIHUI.

3. O6yuarommue.



Co3fanve 00pa3oBaTeNbHOIO OHNAMH Kypca JIEKUMH MO H3YYEHHIO JIOKCOBOIO
CErMEHTA PhIHKA B paMKaX COTPYIHHYECTBA MAarkucTepcKoii nporpammsl u Cartier.
BxuroueHne MaTepHanoB IPUKIAIHBIX HCCIIEJOBaHUI B 00pa3oBaTeIbHbIN MpoLecc, B
IIPOEKTHYIO pabOTy CTYJEHTOB, ITyOIUYHbIE JEKIUH, CEMUHAPBI, MACTEP-KI1acChl.
IlpuoGperenye CTyAEHTaMM OIBITA IIPOCKTHOM DPabOTHI MO 3aKa3y KOMIAHHU C
MHPOBBIM UMEHEM.

ITpuoOpereHue CTyJeHTaMi 3HAaHUH U HaBBIKOB M3y4YEHMS TTOBEICHUS MOTPEOUTEIICH,
IPOBEJEHHS MApKETHHTOBBIX HCCIIEOBAHUM.

dopMupoBaHHE Yy CTYAEHTOB IOPT(OIHO BBHINOJHEHUS PEalbHBIX 3aKa30B, UYTO
MOBBICUT KOHKYPEHTOCIIOCOOHOCTB CTYJICHTA Ha PhIHKE TPY/Ia.

I[Inanupyemble Ki0ueBbie NoKazaTe u 3¢GdexTuBHOCTH HA 2021-2023 T

HanpagieHnue 2021 2022 2023

[D6beM BBIMOTHIEMbIX KOHTPAKTOB 110 IMPUKJIaAHbIM

1100 2000 3000
HccenoBaHusIM, MITH. PyO0.

KosiaecTBO CTYI€HTOB U aCIUPAHTOB,
[pUBJICYCHHBIX K paboTe JlabopaTopuu Ha
BO3Me3IHOM OCHOBE (B Ka4eCTBE MITATHBIX 3 6 8
paboTHHKOB MK B paMKax qorosopos I'TIX) Ha
[lepro/ He MeHee 2 MeCsIIeB, Yell.

KonmuecTBo cTy/IeHTOB U acIMPaHTOB,

lpuBiIe4€HHBIX K paboTe JlabopaTopun B Ka4ecTBe
YACTHUKOB MPOEKTA (IIPeOCTABIEHHE KPEIUTOB), 30 35 50

Her.

KomuecTBo MeponpusITHii, KOTOpbIe OpraHu30Baa
ITaGoparopust

6. duHaHCHPOBaHMe JesiTe/IbHOCTH JIaGopaTopun

Hcrounnkamu punancupoBanus Jlaboparopun OymyT sSBISATHCS:



e JIOTOBODHI HA BHINONHEHHE paboT (okazaHue ycuyr) c¢ Cartier, B paMKaxX pealn3aiiu
MIPOEKTOB W TPHUKJIaJHBIX NCCIETOBAHIMN;
e TPaHTHI, IOJTyYCHHBIC Ha IPOBEACHNE NCCIICOBAHHUH;

7. Caeenus o pykopoaurese JlaGopaTopuu u KaIpoBoM cocTaBe

MuHUMaIBHBIA TIOCTOSHHBIH cOCTaB (PYKOBOJIWTENb, 3 aHAJIHMTHKA, OCYIIECTBIISIOIINX
(GYHKIMM KOOPAMHATOPOB TIPOCKTOB M  (DyHKIMHM B3aMMOJCHCTBHS J1abOpaTOpUM C
0o0pa3oBaTeIbHBIMU IPOTPaMMaMH, CTyI€HTaMH, aciupaHTaMu U padotHnkamu HUY BIID —
Cankr-IlerepOypr).

IKateropus Dopmar KosimyecTBO [KommenTapun
MpHUBJIeYeHUs

BaBenyrommumii Ha nmocrossuHOiI 1 yemoBek IPaGora o

itabopaTopueii OCHOBE COBMECTUTETBCTBY

IAHAJTUTHK Ha nocTossHHOM B yenoBeka PaGoTa o BHyTpeHHEMY
OCHOBE COBMECTHUTEILCTBY Ha

HECTIOJIHYHO CTaBKYy

ICraxep Ha noctosinHoM B yenoBeka
ccieoBaTelb OCHOBE

OCHOBHBIC TTPUHITUATIBL KaZ[pOBOﬁ TOJIUTUKHA .Ha60paTOpI/II/I 6y}1yl' COCTOSTH B CIICAYIOMIEM!

° HaJIM4UE IOCTOSHHOIO KaJpOBOIO COCTaBa, 3aHATOrO pPa3BUTHUEM KIIIOUYEBBIX
HanpasJeHui nesrenbHocTH Jlaboparopuu 1 PMHAHCHPYEMOTO 3a CUET 3aKa30B;

. MpUBJICYCHNE Ha IJIATHOW OCHOBE CTYAEHTOB, aCIUPaHTOB U paboTHukoB HUY BIIID
JUISL y9acTHsl B IIPOEKTax J1abopaTopuw;

° MOJIJIep)KaHNe TPYAOBBIX OTHOLIEHHH (Ha MHUHHMMAJbHBIX CTaBKaX WIM B paMKax
noroBopoB I'TIX) co CTOPOHHMMH 3KCIEpTaMH C LENbI0 NEPUOAMYECKOTO MPUBJIEUCHUS K
HCCIIE0BATENBCKOH M 00pa30BaTeNbHOI JeITeIbHOCTH, ITOITOTOBKE MEPOIIPUSITHI.

OCHOBHEBIE KaTeropuu NpUBJICKACMbIX CIICHHUATIUCTOB:



Kareropus ®opmat npuBIeYeHUS KosmuectBo KommenTapuun
Iocrosnnsi | Ha mocTosiHHOM OCHOBE Ha 3 Omnara B
COCTaB! YCIIOBHSAX BHYTPEHHETO U COOTBETCTBHH C
PYKOBOJMTENb, BHEILIHETO JIOCTHDKEHHEM IJIaHOB
Hay4HO- COBMECTHTENBCTBA 32 CUET passutus Jlaboparopun
BCTIOMOTaTEeJILHBI MIPOEKTOB
€ COTPYJHHUKH
CTyneHTsl 1 Ha npoexTsl, ITo mepe OmiaTa Ha
aCTIUPaHTHI COOTBETCTBYIOLIHE HEOOXOIUMOCTH  |IPHUBIEKATEIBHOM JUIS
TeMAaTUKE UCCICA0BaHUI CTYIECHTOB U
JlaGopartopuu aCIMpPaHTOB YPOBHE
CroponHue Ha ocnose ITo mepe Omara mpemuii B
OKCIIEPThI COBMECCTHUTECIIBCTBA 110 HCO6XOHI/IMOCTI/I COOTBETCTBHUMU C
MHHUMAIbHBIM CTaBKaM PBHIHOYHBIMU
6o o gorosopam I'TIX ¢ pacueHKaMu
OIUIATOM MpemMuil 3a yuactue
B TIPOEKTaX

PykoBoauTenem JlaGopaTopuu npeajaraercsi HA3HAYUTh:

Tpabcexkyto IOmmio ['eoprueBHy KaHIUIAT SKOHOMIYECKUX HAYK, IOIEHT, aKaJeMIIeCKUit
PYKOBOAUTEIb Marucrepckoit mporpammsl “Arts and Culture Management”.

Name

Education

Work experience

Yulia Trabskaya

2018 — till present: PhD student Tartu University

2000 — 2004: PhD. Science Degree Candidate of Economic Sciences. St. Petersburg
State University of Economics and Finance

2000 — 2003: Fine Art Expert.

Academy of Arts (llya Repin Saint Petersburg State Academic Institute of Fine Arts,
Sculpture and Architecture)

1995 — 2000: Specialist Degree in Economics. Specialization — "Word Economy"
St. Petersburg State University of Economics and Finance

2013-till present Associated Professor HSE University. School of Economics and
Management.

2019-till present Director of Master Programme Arts and Culture Management HSE
University.

2020-till present Head of Lab Skills for Future. Creative Industries. HSE University.



e 2017-2020 Research Fellow, Tartu University. School of Economics and Business
Administration.

A list of major e Paper: Gorgadze A., Sinitsina A., Trabskaia J., ToNelli (2021) The Impact of new
L affective components on museum visitor retention: the context of major city event using
publications (2 SEM and CTree. International Journal of Event and Festival Management, vol 2.
years) Indexed by Scopus Q 2
e Paper: Trabskaia J., Mets T. (2019). Ecosystem as the Source of Entrepreneurial
Opportunities. Foresight and STI Governance, vol. 13, No. 4, pp. 10-22. Indexed by
Scopus Q 2. Trabskaia I. is the leading author.
e Paper: Mets T., Trabskaia I., Raudssaar M. (2019) The entrepreneurial journey of high-
tech venture creation// Revista de Estudios Empresariales. Segunda época.No 1, pp. 61
— 77. Indexed by WebScience. Authors are equally contributed.
e  Paper: Trabskaia, |., Shuliateva, I., Abushena, R., Gordin, V. And Dedova, M.(2019),
"City branding and museum souvenirs: towards improving the St. Petersburg city
brand", Journal of Place Management and Development, \VVol. 12 No. 4, pp. 529-544.
https://doi.org/10.1108/JPMD-06-2017-0049pp. Indexed by Scopus Q2. Trabskaia I. is
the main auth

« Gordin V., Trabskaya J., Zelenskaya E. (2016) The Role of Hotel ( Koa nonn nameren

— T

Restaurants in Gastronomic Place Branding // International Journal of
Culture, Tourism and Hospitality Research. VVol. 10. No. 1. P. 81-90

Research grants e  Grant program of Vladimir Potanin Fund. Project: “Master Programme”, grant 2021-
2022 (approved)

and contracts e Grant program of Vladimir Potanin Fund. Project: “Course for master’s program “Event

awarded Experience Management”, individual grant 2015-2016 (approved)

e Interreg V-A — Estonia Latvia 2014 — 2020 Project "Boosting cross border
entrepreneurial activity in social and creative industries sector" (Social&Creative)
(approved)

e Basic Research Program Project of National Research University Higher School of
Economics in 2016. Project: “Application of tools of web analytics for research on
effects of cultural and creative industries”(approved)

e Basic Research Program Project of National Research University Higher School of
Economics in 2015. Project: “Creative potential of destinationfor tourism development”
(approved)

e Basic Research Program Project National Research University Higher School of
Economics in 2014. Project: "Cultural events as a driver of development of towns"
(approved)

e Basic Research Program Project National Research University Higher School of
Economics in 2013. Project: "A study of event activities as a tool for the creative
industries development" (approved)

e Basic Research Program Project National Research University Higher School of
Economics in 2011 -2012. Project: "Innovative forms of interaction of the cultural
heritage and creative industries" (approved)

Participation in the e Development Double Degree Programme HSE (MA Arts and Culture Management)
work of  the Sacro Cuore (MA Methods and Topics in Arts and Culture).

international e Joint research project with the university University ISEG — Ulisboa (Lisbon. Portugal)
community is underway. As a result of the joint research, a joint paper (Trabskaia I., Sinitsyna A.,

Belchior R., Mets T., Crespo N. Culture and Perceived Opportunities for Starting a
Business. A Cross-National Perspective) with colleagues from University ISEG —
Ulisboa (proof N. Crespo and proof R. Belchior) was developed. The project helps to
establish professional contacts between members of entrepreneurship chair of the Tartu
University and the entrepreneurship chair of University ISEG — Ulishoa.

e Organization and conduction of Research Seminar at Lisbon University ISEG — Ulishoa
ISEG. Lisbon. (University ISEG — Ulisboa). The topic of the research seminar: “Culture
and Perceived Opportunity. Cross-national view”.

e 2020 — manage application prosess for the project Technopreneurship Winter and
Summer Schools Programme KA 203 Cooperation for innovation and the exchange of


https://publications.hse.ru/view/179087415
https://publications.hse.ru/view/179087415

Professional
development

Professional
recognition and
awards

Projects

good practices Strategic Partnerships in the field of education, training and youth.
Erasmus+ Strategic Partnerships HE (KA203)

Visiting researcher. Lisbon University ISEG — Ulisboa ISEG. February-March

2019. Lisbon, Portugal.

Workshop presented by The Case Centre (Great Britain). 2021.

17th Workshop On Corporate Governance EIASM, 2-3 November 2020. Brussel,
Belgium. Presentation: How To Approach Scenario Building With Predetermined
Decision-Making Constraints.

Conference and Doctoral Program on Entrepreneurship. The European University
Network on Entrepreneurship (ESU 2019). Napoli, Italy. (September 9-15, 2019). Oral
presentation: “Culture and Perceived Opportunities for Starting a Business. A Cross-
National Perspective”.

Workshop Conducting experiments in entrepreneurship research: a paper development
workshop for early-career scholars. Groningen, The Netherlands (8 and 9 of October
2019). Oral presentation “Idea and Entrepreneurial Opportunity along the
Entrepreneurial Journey. Idea- Opportunity Mechanism”.

Workshop conducted by The Centre for Research in Circular Economy, Innovation and
SMEs (CERCIS) of the University of Ferrara. Ferrara. Italy (December 16-18 2019).
Oral presentation: “On the Path to Become “Knowledge-Based Estonia”: The Role of
R&D, Funding and Effectiveness”.

The Annual Conference of the Estonian Economic Association 2020 Sustainable
Estonia. Estonia. January 23-24 2020. Poster presentation: “Idea and Entrepreneurial
Opportunity along the Entrepreneurial Journey. Idea-Opportunity Mechanism”.

First Guild Summer School. Université Paris Diderot. July 6-13, 2019. Paris, France.
IT Paper Development Seminar. “New developments in entrepreneurial process
research”. University of Seville. April 22-23, 2019. Sevilla, Spain.

PhD Summer School in Economics, Management, Political Science, Law and Public
Administration. June 26-28, 2019. Puhij, Estonia.

EDEN Doctoral Seminar on Methods, Techniques and Theories in Entrepreneurship and
Innovation. European Institute for Advanced Studies in Management (EIASM).
December 2-7, 2018. Brussell, Belgium.

1 Paper Development Seminar. «New developments in entrepreneurial process
researchy». April 2-3, 2018. Sevilla, Spain.

Conference and Doctoral Program on Entrepreneurship. The European University
Network on Entrepreneurship (ESU). September 9-15, 2018. £6dZ, Poland.

Workshop “Entrepreneurial Ecosystems — Conceptualizations, Measurements, and
Empirical Evidence”. University of Technology, July 3-4, 2018. Tallinn, Estonia.

Winner of competition for participation at First Guild Summer School. Université Paris
Diderot.

Best Teacher 2016 and 2020 of National Research University Higher School of
Economics.

Winner of Grant program of Vladimir Potanin Fund. Project: “Course for master’s
program “Event Experience Management”, individual grant 2015-2016.

Supervisor of Master's thesis, The category: Best Master's Thesis on Entrepreneurship.
which became a winner (2nd place) of National Russian contest of master’s theses

on entrepreneurship conducted by the National Association for Entrepreneurship
Education (RAOP) with the support of LLC "Business Center", the company «EY»
(Ernst & Young) and "Center for Youth and entrepreneurial initiatives:

Generation 2025 ". The category: Best Master's Thesis on Entrepreneurship. Master's
thesis "Development of commodification of museum activity strategies" (Shulyatyeva
J).

Archeology in Hermitage (partner State Hermitage museum) may 2021, leader.
Creative Industries - Business - Art (CIBA) festival, partner - Alexandrinsky theatre,
New Stage, December 2020 - March 2021, project co-leader;

The Faberge Museum brand strategy, partner - The Faberge Museum in St. Petersburg,
February - April 2021, as an output of the project a business case was written and soon



will be submitted for registration to The Case Centre, UK. Case title: “The Faberge
Museum in St. Petersburg: Balancing Culture and Business”
e Project “Skills4Future” at HSE - St. Petersburg, 2020-2021- present, academic director.

IToTpe6HOCTH B NJIOLIASAX, 060PY/IOBAHUH U IPYTHX pecypcax

JlaGopatopust Oynmer pasmemieHa B Kammyce Ha yia. Kantemuposckas, 3kl (kaOuner
aKaJIeMHUYECKOTO PYKOBOJHUTENS MarCTEPCKOi mporpaMmel «Arts and Culture Managementy).



