Reading news and the images of media culture

114 hours (3 ECTS) including:
12 lectures, 20 seminars, 82 individual work
Formative control – 2 home tasks, one of them with peer-review.
Summative control – group project

The course is aimed at teaching students to read the images of modern media culture critically and develop their media literacy skills, which are gaining more and more importance in the media-saturated society. The major focus in the course is made on reading visual images in the news and advertisements both in the traditional and new media. The students will learn about visual methodology of media culture, manipulative strategies for visual representations and their effects on the media audiences. 
Students will also develop their critical thinking skills through project work, which is built around critical analysis of various media texts.
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