Course descriptor
	Title of the course
	Two-Sided Markets and Internet Platforms

	Title of the Academic Programme 
	Bachelors in Economics; available to foreign students

	Type of the course 
	Elective

	Prerequisites
	Microeconomics, Game Theory, Information Economics

	ECTS workload
	3

	Total indicative study hours
	Directed Study
	Self-directed study 
	Total

	
	36  
	78 
	114

	Course Overview
	The course introduces the basic framework for the formal analysis of platform operators in the context of two-sided markets with a focus on online markets. First, basic theory of platform competition and switching costs, network externalities, and pricing in two-sides markets is introduced. Second, applications to the antitrust and regulatory issues are considered. Third, issues related to the specific online multi-sided industries are covered. More specifically, in the third part we take a closer look at the media platforms, news aggregators, and the role of advertising. Furthermore, we look at the economics of online search engines and at sponsored search auctions. 

	Intended Learning Outcomes (ILO)
	1. Familiarize students with the concepts of platform competition and switching costs, network externalities, and pricing in two-sides markets.
2. Provide students with analytical approaches to analyzing competition policy on the two-sided markets.
3. Familiarize students with the economics of specific multi-sided industries (online media platforms, search engines).

	Indicative Course Content
	The Framework of Two-Sided Platform Markets

Antitrust Analysis of Two-Sided Platform Markets

Issues in Specific Multi-Sided Industries

	Teaching and Learning Methods
	The course consists of lectures (20 hours) and tutorials (16 hours). Tutorials will be devoted to problem-solving and discussions on actual economic topics relevant to the course content.

	Indicative Assessment Methods and Strategy 
	Grading will be based on a problem set (10% of the grade), one in-class test (30% of the grade) and a final exam (60% of the grade). That is, the final grade is a weighted sum (with the weights 0.4 and 0.6) of the cumulative grade (in-class test and problem set) and the grade for the final exam. While computing cumulative grade and final grade, all grades in range [n,n+0.5] will be counted as n, all grades in range (n+0.5, n+1] will be counted as n+1. Both in-class test and final exam are 2 hours long and consist of theoretical questions and formal problems.

	Readings / Indicative Learning Resources
	Mandatory 

Tirole, J., The Theory of Industrial Organization [Electronic Resource] / Cambridge, Mass: The MIT Press (The MIT Press), 1988.- 479p. - Authorized access: http://eds.a.ebscohost.com/eds/ebookviewer/ebook/bmxlYmtfXzExMzg2X19BTg2?sid=58360d11-a3d6-4ab0-bd9f-8e542e3e1e4c@sdc-v-sessmgr05&vid=2&format=EB&rid=1 
Optional

Armstrong, M. (2006). Competition in Two-Sided Markets. The RAND Journal of Economics, 37(3), 668-691. Authorized access: http://www.jstor.org/stable/25046266 

Rochet, J., & Tirole, J. (2003). Platform Competition in Two-sided Markets. Journal of the European Economic Association, 1(4), 990-1029. Authorized access: http://www.jstor.org/stable/40005175


