Course Descriptor
	Title of the course
	Social Entrepreneurship, Social Projects and Programmes Evaluation

	Title of the Academic Programme 
	Master in Finance (MiF)

	Type of the course
	Elective

	Prerequisites
	Corporate Finance, Investment Analysis, Business Ethic and Coporate Social Responsibility

	ECTS workload
	4

	Total indicative study hours
	Directed Study
	Self-directed study 
	Total Study

	
	20
	132
	152

	Course Overview
	The main point of studying the subject matter for students consists in formation of the modern competences in the analysis of effectiveness of socially important projects, development of tools of formalization of social effect and calculation of indexes of social effectiveness. 

Other purposes of the discipline studying: 

• To know the principles of social businessmen and civic activists work, to analyze their activity in economic, organizational and socially significant fields self-contained 

• To isolate the indicators describing the most significant social results of activity, to define a concrete technique of collecting and data processing for calculation of these indexes 
• to put the gained knowledge into practice 

	Intended Learning Outcomes (ILO)
	It is supposed that the students after learning the course would acquire the following competencies: 

The knowledge of:

• the modern concepts of social business and its feature in Russian Federation; 

• ways of social effect of the organizations activity determination; 

• the modern methods of social effectiveness calculation; 

The abilities:

• to collect, to analyze and interpret the data characterizing the had social effect; 

• to make calculations, necessary social effectiveness definition , and to prove the received results

• to evaluate social effectiveness of projects and social entrepreneurship

	Teaching and Learning Methods
	Online lectures, case-study, teamwork, project work



	Readings / Indicative Learning Resources


	Mandatory
1.  Keith A. Allman (2015)  Wiley Finance: Impact Investment - A  Practical Guide to Investment Process and Social Impact Analysis, John Wiley & Sons, Incorporated, 301 р.

2.  Marc J. Epstein and Kristi Yuthas (2014) Measuring and Improving Social Impacts: A Guide for Nonprofits, Companies, and Impact Investors, Berrett-Koehler Publishers, Incorporated, 207 p
3.  Terri D. Barreiro and Melissa Middleton Stone (2015) Social Entrepreneurship: From Issue to Viable Plan, Business Expert Press, 136 p.
Optional
4. Chao Guo and Wolfgang Bielefeld (2014) Social Entrepreneurship: An Evidence-Based Approach to Creating Social Value, John Wiley & Sons, Incorporated, 352 p.
5.  Miguel Angel Gardetti and María Eugenia Girón (2014) Sustainable Luxury and Social Entrepreneurship: Stories from the Pioneers, Greenleaf Publishing, 168 p.

6.  Georgeta Raţă  and Patricia-Luciana Runcan (2014) Social Economics and Entrepreneurship, Cambridge Scholars Publishing, 235 p.
7.  Tine, MGA, JD, FCPP, FAAN Hansen-Turton and Nicholas Torres (2013) Social Innovation and Impact in Nonprofit Leadership, Springer Publishing Company, 301 р.


