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Title of the course Analytics Communication and Management ('Analytics 
Communication and Data Visualization') 

Title of the Academic Programme Management 

Type of the course  Mandatory 

Prerequisites Economics, General management, Economic Foundations of 
Management 

ECTS workload 6 

Directed Study Self-directed study  Total Total indicative study hours 

52 176 228 

Course Overview The discipline covers the important aspects of analytics communication 
and data visualization in the success of any companies nowadays. 
Modules of the course comprise communication’ strategy and tools, the 
origins, techniques and best practices of data visualization as well as the 
fundamental topics and key concepts of public speaking. Fundamentally, 
the key learning outcomes of the course refer to understanding efficient 
ways to convey information to the target audience. 

Intended Learning Outcomes 
(ILO) 

As a result of successful learning students are: 
(1) to understand the steps for developing efficient 

communications strategies 
(2) to understand how to communicate with different target 

audiences 
(3) to demonstrate knowledge on the principles for data 

visualization 
(4) to develop charts, tables and other visual aids efficiently 
(5) to demonstrate basic knowledge on the use of Tableau Public 
(6) to design presentations for effective communications 
(7) to comprehend the key concepts of public speaking 

to develop expositions which convey information successfully 

Teaching and Learning Methods Teaching methods: interactive lectures, students’ presentations, self-
learning. 
Lectures with invited speakers would happen according to availability. 

Content and Structure of the Course 

Directed Study № Topic / Course Chapter Total 

 Lectures Tutorials  

Self-directed 
Study 

1 Analytics Communication 55 7 8 40 

2 Data Visualization 75 7 8 60 

3 Public Speaking 55 7 8 40 

4 Academic Presentation 43 5 2 36 

Total study hours 228 26 26 176 



Indicative Assessment Methods 
and Strategy  

Assessments (100%): 
• Seminar tasks (75%) 
• Final Presentation (25%) 

 
Grading policy:  

The assessment list with all students’ grades will be published in the 
LMS. Provisional marks are sent at the end of first module and the final 
grades at the end of the course.  

All assignments, including final group presentation, will be assessed on 
10-point scale. Cumulative and final grades will be rounded. Curve 
(rounding) is arithmetical (3.49 equals a 3; 3,501 equals a 4).  

For current assignments and final group project presentations:  
Excellent –8-10 points  
Good –6-7 points  
Satisfactory –4-5 points  
Failure –0-3 points  

List of assignments: 

In class assignments 

(1) [LECTURE ] Six-words rule. Group activity where students have 
to describe a company using only six words. Other groups will try 
to discovery which company they refer. 

(2) [LECTURE ] Data-visualization mistakes. Individual activity 
where students need to find published papers (one per student) 
with mistakes in graphs. They should explain why they are wrong 
and suggest changes. 

(3)  [LECTURE ] Public speaking task. Group activity where 
students have to choose a figure (chart, painting, picture, etc.) and 
present the most important concepts of it simulating a public 
speech. 

 

Other class assignments might be carried out based on the 
topics discussed during the lectures. 

 

 

 

 



 

 

Home assignments / Seminar Presentations 

(1) [SEMINAR ] Analytics Communication task. Individual task 
where students have to use the best way to drive same finding for 
two different audiences in an organization. 

(2) [SEMINAR ] World Bank activity. Individual task to be prepared 
at home and presented in the Seminar 3. Students needs to 
compare one indicator among countries from different continents 
and explain the differences of the values found. 

(3) [SEMINAR ] International Monetary Fund activity. Individual 
task to be prepared at home and presented in the Seminar 4. 
Students needs analyse 3 indicators from one country and 
compare them with a similar context (neighbors, commercial area, 
similar country, etc.). 

(4)  [SEMINAR ] Data Visualization task - Kaggle. Individual 
activity where students have to select a dataset from Kaggle and 
make charts taking into account the best practices of Data 
Visualization. 

(5) [SEMINAR ] Airbnb. Task in pairs where students have to 
develop a presentation using charts created through Tableau 
Public using data from Airbnb. 

(6) [SEMINAR ] PechaKutcha activity. Individual task where 
students will give a speech in 1min20s through a PowerPoint 
presentation with automatic slide transition (4 slides x 20seconds 
each). 

(7) [SEMINAR ] Academic presentation task. Group activity where 
students will present a paper simulating an academic conference. 

(8) [SEMINAR ] Internationalization task. Group activity where 
students will present mistakes during the internationalization 
process of companies in new markets. 

(9) [FINAL PRESENTATION ].  

 

Readings / Indicative Learning 
Resources 

Mandatory  
 
Books: 
• Anderson, C. (2016). TED Talks: The Official TED Guide to Public 

Speaking. Houghton Mifflin. 



• Friendly, M. (2006). A brief history of data visualization. In C. Chen, 
W. Härdle & A. Unwin (eds.), Handbook of Data Visualization. 
Springer.  

• Isson, J. P, & Harriott, J. (2015). Effective Analytics Communication 
Strategies. In: J. P. Isson & J. Harriot (eds.), Win with Advanced 
Business Analytics: Creating Business Value from Your Data. Wiley. 

 
Papers: 
• Camm, J. D., Fry, M. J., & Shaffer, J. (2017). A Practitioner’s Guide 

to Best Practices in Data Visualization. Interfaces, 47 (6), 473-488. 
• Quatrrone, P. (2017). Embracing ambiguity in management controls 

and decision-making processes: On how to design data visualisations 
to prompt wise judgement. Accounting and Business Research, 47 (5), 
588-612. 

• Shapiro, J. (2017). 3 Ways Data Dashboards Can Mislead You. 
Harvard Business Review. Retrievied from: https://hbr.org/2017/01/3-
ways-data-dashboards-can-mislead-you. 

• Small, N. (2017). (Re)Kindle: On the Value of Storytelling to 
Technical Communication. Journal of Technical Writing and 
Communication, 47 (2), 234-253. 

 
 
Optional 
• Acharya, S., & Chellappan, S. (2017). Pro Tableau: A Step-by-Step 

Guide. Apress. 
• Tench, R., Vercic, D., Zerfass, A., Moreno, A., & Verhoeven, P. 

(2017). Communication Excellence: How to Develop, Manage and 
Lead Exceptional Communications. Palgrave Macmillan. 

• Yau, N. (2013). Data Points: Visualization That Means Something. 
John Wiley & Sons. 

Type +/– Hours 

Reading for seminars / tutorials (lecture 
materials, mandatory and optional resources) 

+ 25 

Assignments for seminars / tutorials / labs + 100 

E-learning / distance learning (MOOC / 
LMS) 

- 5 

Fieldwork -  

Project work -  

Other (please specify) -  

Indicative Self- Study Strategies 

Preparation for the Final Presentation + 46 

Academic Support for the Course Academic support for the course is provided via LMS, where students can 
find: guidelines and recommendations for doing the course; guidelines 
and recommendations for self-study; samples of assessment materials 

Facilities, Equipment and 
Software 

Few seminars would take place in the computers’ room. 

Special conditions for The following types of comprehension of learning information (including 



organization of learning process 
for students with special needs  
 

e-learning and distance learning) can be offered to students with 
disabilities (by their written request) in accordance with their individual 
psychophysical characteristics: 

1) for persons with vision disorders: a printed text in enlarged font; 
an electronic document; audios (transferring of learning materials 
into the audio); an individual advising with an assistance of a sign 
language interpreter; individual assignments and advising. 

2) for persons with hearing disorders: a printed text; an electronic 
document; video materials with subtitles; an individual advising 
with an assistance of a sign language interpreter; individual 
assignments and advising. 

3) for persons with muscle-skeleton disorders: a printed text; an electronic 
document; audios; individual assignments and advising. 

 

Course Instructor Thadeu Gasparetto, PhD, Senior Lecturer at Department of Management, 
tgasparetto@hse.ru 

 
 
 

Аnnex 1 
 
 

Course Content 
 
1. Analytics Communication 

This topic comprises the key concept and initial points of Analytics Communication as well 
as the main principles of how drive intelligence through an efficiently communication plan. 
The SELLING framework is also explained. 

2. Data Visualization 
This topic starts with a brief history of the Data Visualization, since the Early Maps and 
Diagrams to the current situation. Moreover, the three general principles of Data 
Visualization are explained as well as some digital tools are presented. Furthermore, the 
basic use of Tableau Public is taught. 

3. Topic 3. Public Speaking 
The concept and the common mistakes of public speaking are firstly presented. Moreover, 
the importance to share something significant – not only bringing a ‘nice’ presentation – is 
remarked. Storytelling, explanation’ ways and prior preparation are also explained. 

4. Topic 4. Academic Presentation 
This topic covers how to make, prepare and deliver academic speeches, such as Dissertation 
and Thesis defenses as well as Conferences’ presentations. 

 
 

Annex 2 
 

Assessment Methods and Criteria  
 

Assessment Methods  
 

Modules Types of Assessment Forms of Assessment 

1 2 3 4 



Test     

Essay     

Home tasks/ Seminar 
Presentations 

* *   

Project     

In-class Participation     

Formative Assessment 

 

Other (write 
appropriate control 
forms for the course) 

    

Summative Assessment Exam (Final 
Presentation)  

 *   

 
Assessment Criteria 
 
 
Home Tasks / Seminar Presentations  
 

Grades Assessment Criteria 
«Excellent» (8-10) 
 
 

A well-structured, analytical presentation of project work. Shows strong evidence and 
broad background knowledge. In a group presentation all members contribute equally and 
each contribution builds on the previous one clearly; Answers to follow-up questions 
reveal a good range and depth of knowledge beyond that covered in the presentation and 
show confidence in discussion. 

«Good» (6-7) 
 
 

Clearly organized analysis, showing evidence of a good overall knowledge of the topic. 
The presenter of the project work highlights key points and responds to follow up 
questions appropriately. In group presentations there is evidence that the group has met to 
discuss the topic and is presenting the results of that discussion, in an order previously 
agreed. 

«Satisfactory» (4-5) 
 
 

Takes a very basic approach to the topic, using broadly appropriate material but lacking 
focus. The presentation of project work is largely unstructured, and some points are 
irrelevant to the topic. Knowledge of the topic is limited and there may be evidence of 
basic misunderstanding. In a group presentation, most of the work is done by one or two 
students and the individual contributions do not add up. 

«Fail» (0-2) Fails to demonstrate any appropriate knowledge. 

 
Final Assignments (Final Presentation) 
 

Grades Assessment Criteria 

«Excellent» (8-10) 
 

Has a clear argument, which addresses the topic and responds effectively to all aspects of 
the task. Fully satisfies all the requirements of the task; rare minor errors occur;  

«Good» (6-7) Responds to most aspects of the topic with a clear, explicit argument. Covers the 
requirements of the task; may produce occasional errors. 



«Satisfactory» (4-5) 
 
 

Generally addresses the task; the format may be inappropriate in places; display little 
evidence of (depending on the assignment): independent thought and critical judgement 
include a partial superficial coverage of the key issues, lack critical analysis, may make 
frequent errors. 

«Fail» (0-2) Fails to demonstrate any appropriate knowledge. 

 
 


