Bjorn Stevens 

Museums are the future local economy

The museum as a business is worldwide a small family. Competition is not a drive, professionalism is. No border, no wall, not one institute but working together is DNA. On content museums already do collaborate, on their business not jet.

Taking into account how complex a diversity of cultures and systems could be if museums try to work together, the profit in due time is there, if museums do so. That also counts for governments, local and state, cultural institutes, commercial companies and the customer who wants to involved.

From global trends to European showcases on museum collaborations it will be pointed out how fruitful it could be to cooperate in a strategic way for better returns. The study case of all 43 Amsterdam Museums will be looked into deeper: 24/7 call center & catering, energy & income, Lions & Ministry, city marketing & dashboard, educational overkill, Collections & 2025, how mice & bisons save museums, Fun & Iphones,  KLM & Disney. To end and conclude with the fact that museums still rock the planet.
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