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1. Course name, ECTS, quarter/semester, contact hours

Creative and Cultural Industries

Academic year: 2017/2018

Status: Minor

The course is held by: St.Petersburg School of Economics and Management, Department of Man-
agement;

Venue: Department of Management (St. Petersburg campus)

Hours: 60 class hours (lectures — 20 hours, seminars — 40 hours)

Language: English

Duration: 2 Modules

Program: 30.03.02 Management

2. Author of the course
Marina Matetskaya, Associated professor, Cand. Sc. of Economics

3. Outline
The program gives students an idea of the different views on culture, on current changes of cultural
and creative industries in modern society. The course examines both theoretical basis for the development
of creative industries and an extensive amount of case studies that allows students to trace the origin, evo-
lution and prospects of creative industries at global, regional, national and local levels. Course topics in-
clude issues related to the process of cultural production, cultural policy, provides students with opportuni-
ties to explore and analyze the interaction of culture, business and politics.

Course objectives

The specific learning objectives of this course are as follows. At the end of the semester, students
who have successfully participated in this course should be able to:

1. explain and interrogate the concepts of culture, creativity and entrepreneurship and the relation-
ships between them;

2. place culture, creativity and enterprise within a range of cultural, social and economic contexts;

3. interrogate the professional, organisational and institutional implications of the roles of crea-
tivity and entrepreneurship;

4. explain, interrogate and apply concepts and theories of the arts, cultural industries and

5. creative industries within selected socio-economic contexts;

6. develop a critically informed approach to understanding professional development issues in re-
lationship to creative entrepreneurship in the cultural field.

Students are supposed to acquire the following competencies:

- to evaluate critically and creatively current issues and research in Performance and the Cultural
Industries;

- to demonstrate a comprehensive understanding of research techniques, applicable to their own re-
search interests, within the field of culture, creativity and entrepreneurship;

- to apply these techniques to a range of theoretical and practical concerns in the arts, cultural and
creative industries;

- to exhibit mature and sophisticated competence in the identification and application of theories
and concepts drawn from a range of disciplines, including the art sand social sciences to debates about the
interactions of culture, creativity and entrepreneurship
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- to conduct an independent extended research project.

4. Structure and content

The course “Creative and Cultural Industries” is organized using the following educational technol-
ogies: role playing, research games, group discussions with cognitive mapping, debates etc. During the
course students will discuss several videos with presentations of the best research practices.

Course structure
Course is composed with lectures, seminars, case studies, group work and individual projects. It al-
so requires from students to prepare a great deal of work at home.

Ne  |Topics of the course Total |Class hours Homework
(hours) |(hour)
including
Lectures |Seminars
1 |Creative and Cultural Industries: Basic|56 6 10 40
Concepts and Approaches to the Sector
Definition
2  |Cultural Policy: from Cultural Institutions|54 4 10 40
to the Development of the Creative Econ-
omy
3 [Cultural and Creative Industries in the City|66 6 10 50
(Territorial) Aspect
4  |Skills and Career for the Development of|54 4 10 40
Creative Industries
Total 190 20 40 130

Course content
Section 1. Creative and Cultural Industries.

Lecture 1-2. The concept of cultural and creative industries are determined with different ap-
proaches to the concept of "creativity". Development of creative and cultural industries is estimated on the
basis of consumer needs and interests of producers and state institutions. The role of creative industries in
the development of regional and global economy is identified.

Seminars 1. Identification and study of approaches to the definition of creative industries.

Section 2. Cultural Policy: from Cultural Institutions to the Development of the Creative
Economy

Lecture 3-5. Models of cultural policy. The role of the state in the production and accessibility of
cultural goods. Forms of cultural policy, the role of government agencies and non-profit foundations. The
transition from a cultural policy (the support of cultural organizations) in the development of creative
economy. Experience of the UK, the USA, Australia, Canada, Europe, China, Russia.
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Seminars 3-5. Cultural Policy in Russia: the transition to a new paradigm of development and un-
derstanding of the role of the creative industries. The role of individual regions in Russia. Successful prac-
tices and failures. The debates about the role of culture in the development of territories.

Section 3. Cultural and Creative Industries in the City (Territorial) Aspect

Lecture 6-7. The problems of organization of the market of creative industries. The role of large
companies, small and medium enterprises, entrepreneurship. Social entrepreneurship. Creative entrepre-
neurs: the ideas, tools, models. Creative clusters and network forms of cooperation in the field of creative
industries. The role of communities and entrepreneurs in the development of creative industries, the organ-
ization of public spaces and initiatives.

Section 4. Skills and Career for the Development of Creative Industries

Lecture 8-9. Consider the knowledge, abilities and skills required for creative entrepreneurships
and projects. Assess trends in the development of CI market. Features of labor in the field of CI (self-
employment, freelance, project management).

Homework

Homework is writing an essay on the theme "Creative Industries™ using not less than five sources,
with 3 of them should not be listed in basic course literature. Student performs written work individually,
7-10 thousands marks in Russian and uploads it into the LMS regarding deadline.

In essay, the student has to demonstrate knowledge of the main concepts of the course, to formulate
their own original point of view on the issue of research making arguments with knowledge of cases, theo-
ry and research results.

Exam

Final exam consists of the group project presentation. Groups involve approximately 10-15 stu-
dents.

Project: Develop and introduce the concept of startup to be successful in the creative industry at all
levels represented in the course

1. It has to be scaled up to the national and/or global economy. (Strategy, business investment com-
ponent - Section 1)

2. Project should be embedded in the structure of an existing or prospective development of gov-
ernment policy of cultural industries (Social responsibility and GR - Section 2)

3. It has to have a clear plan for development in urban space - a detailed description of the specific
basis for the start (tactics, risks, death valley, flexibility - Section 3)

4. Describe the internal structure of new business, as well as the phases of its development (opera-
tional level, teamwork, evaluation of the individual work of each student in the group - Topic 4)

Prerequisites
e English (advanced intermediate or advanced level)

5. Assessment

1. Demonstrating the ability to apply breadth and/or depth of knowledge to a complex specialist area;
2. Drawing on a range of perspectives on an area of study;
3. Evaluating received opinion;
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4. Making sound judgements whilst understanding the limitations on judgements made in the absence
of complete data.

The sum of homework grade and class work is Controlling Grade. It is calculated using the formula:
Accumulated Grade = 0,4*Class Grade + 0,3*Essay + 0,3* Self-Study

Final Grade is calculated using the formula:

Final Grade = 0,8*Accumulated Grade + 0,2*Exam

Grading Criteria

Evaluation of all forms of monitoring is set on a 10-point scale. The minimum amount of the
printed version of the report is at least5 pages. In assessing the tutor is guided by the following criteria:

e that the content of the work is in accord with the selected topic;

e compliance with the requirements of the design, including title page, as well as spelling,
punctuation and style errors;

e clarity and consistency of presentation;
depth analysis of the situation;
deadline;
conclusions and reasoning of decisions;
introduction and conclusion, which reflect changes in the system of "before the proposed so-
lutions™ in "after the proposed solutions".

Given the above basic criteria for evaluation of homework and home assignment the teacher
evaluates it on a 10-point scale.



HanunonaneHblil nccae0BaTeNbCKUNA YHUBEPCUTET «BhICIIas MIKoi1a 3KOHOMHUKN
Pabouas mporpamma auctuiuinabl KyapTypHBIC M KpEaTHBHBIC UHIYCTPHUU JJIs1 HATIPABICHUS

38.03.02 «MenemxMeHT» TOATOTOBKH GakagaBpa

1 OO6aacTb npuMeHeHUs U HOPMATUBHBIE CCHLIKH

Hacrosimas paGouas mporpamma JUCLUILIMHBI YCTAHABJIMBAET MHUHHMMAallbHblE TPEOOBaHMsS K 3Ha-
HUSIM U YMEHUSM CTYJCHTA, a TAaKXKe ONPeAeIsieT COASPKAHNE M BU/IbI yUYEOHBIX 3aHATUN M OTYETHOCTH.

IIporpamma mpeaHa3HadeHa JUlsl IpernojaBaTeneil, Beaymux AMcuuiuiney «KpeaTHBHbIE U Kyilb-
TypHbIE UHAYCTPUM», YIEOHBIX ACCUCTEHTOB M CTYJIEHTOB HarpaBieHUs moaroroBku 38.03.02 «Menemx-
MEHT», 00yUarouXcs 110 00pa3zoBaTenbHOI porpamme «MeHeIKMEHT.

Pabouas nmporpamMMa AUCIUIUIMHBI pa3paboTaHa B COOTBETCTBUU C:

e (OOpa3oBaTeibHBIM CTaHAAPTOM (heaepanbHOr0 rocylapcTBEHHOIO aBTOHOMHOIO 00pa3oBa-
TEJIBHOTO YUPEKICHUs BBICILIETro IpodeccuoHaabHoro oopasoBanus «HanumoHanbHbIN Hccneno-
BaTENbCKUI YHUBEPCUTET «BhICIIast IKOJIa SKOHOMHUKHUY», B OTHOILIEHHUH KOTOPOTO YCTaHOBJICHA
KaTeropusi «HaI[MOHAJIbHBIA HUCCIIEI0BATENIbCKUN YHUBEPCUTET» IO HAIPABJICHUIO MOJTOTOBKH
38.03.02 «MeHeKMEHT, YPOBEHb MTOATOTOBKH: OakanaBp
http://www.hse.ru/standards/standard;

e (OOpazoBatenbHOM nporpammoit o Harnpasyienuto 38.03.02 «MeHemKMEHTY.

e (OOBEAMHEHHBIM y4e€OHBIM IUIAHOM YHUBEpCHUTETA 110 o0pa3oBaTelbHOU mporpamme «MeHemxk-
MEHT.

2 Ileaun ocBOeHHS TUCIHUILINHbBI

«KynbTypHBIE U KpeaTUBHbIE MHAYCTPUN» SIBISETCS MEXKIUCLUIUIMHAPHBIM KYpCcOM, B KOTOPOM
paccMaTpUBaIOTCSl OCHOBBI (DYHKIIMOHUPOBAHUS M B3aMMOJCHCTBHS MEXKIY Pa3IMYHBIMU OpPTraHU3AIHSIMU
BHYTPH T.H. CEKTOPA KYJBTYPHBIX U KPEaTUBHBIX MHJYCTPHil, @ TAK)KE Pa3BUTHE AAHHBIX CEKTOPOB B IJIO-
OanbHOIl 3koHOMUKE. KynbTypHble U KpeatuBHble HHAYCTpun (B TpaktoBke FOHKTA/L, 2010) npencras-
JSIFOT COOOM JMHAMUYHO pa3BUBAIOIIMECs HalpaBiIeHUs Ou3Heca B OTpacisaX Meaua, qu3aiiHa, KyJlbTypHO-
r'o MIPOU3BOJICTBA U HACJEINs, UHAYCTPUHN Pa3BICUEHUH U IIp.

Jloruka Kypca HoCTpO€Ha C y4eTOM INT00aIbHBIX TEHICHUIUN pa3BUTHS KPEaTUBHBIX UHIYCTPUM, U B
TO 7K€ BpPEeMsl MMEET CPaBHUTENIbHYIO MEPCIEKTUBY (OLIEHUTh Pa3BUTHE KYJIbTYpPHBIX U KpPEaTHBHbBIX MH]Y-
ctpuu B Poccun u B apyrux crpanax). JlanHslil ¢pokyc nmporpaMMsl JeflaeT €€ HHTEPECHOMN Uil N3Y4EeHUS
CTYACHTaMM Pa3IUYHBIX CHEIMATU3alMi ¥ HalpaBlIeHUH, Tak Kak MO3BOJIAET pa3pabaThiBaTh CTy/AEHYE-
CKH€ IIPOEKTHI 110 OTJEJIBHBIM reorpaMuecKiuM pernoHaM U KOHKPETHBIM OTPacisiM B paMKax KpeaTHUBHBIX
UHIYyCTpUH.

[IporpamMmMa fmaeT cTyleHTaM MPEICTABICHUE O PA3IMUYHBIX B3MIAJAX Ha KYJIbTYpYy, 00 M3MCHECHUH
poiu, GopM U coaepKaHUs KyJIbTYPHBIX M KPEAaTHBHBIX WHIYCTPHI B COBPEMEHHOM 00IecTBe. B Kypce
paccMaTpUBAIOTCSl KaK TEOPETUYECKHE OCHOBBI Pa3BUTHS KPEATHBHBIX WHIYCTPHM, TaK M IIHPOKOE HC-
M0JIb30BAHNE KEHCOB, YTO MO3BOJIIET CTYAECHTAM MPOCICKUBATH BOSHUKHOBCHHE, PA3BUTHE M MIEPCIICKTH-
BbI TBOPUYCCKHX HMHAYCTPHI Ha TII00aIbHOM, PErHOHAIBLHOM, HAIIMOHAJHLHOM W MECTHOM YPOBHSX. TeMbl
Kypca OXBaThIBAIOT BOIMPOCHI, CBSI3aHHBIC C MPOIECCAMU KYJIbTYPHOTO MPOU3BOJICTBA, KYJIbTYPHOUH MOIH-
TUKH, TPEJOCTABJIAET CTYJACHTAM BO3MOXXHOCTH IS M3YYCHHUS W aHAIM3a B3aUMOJICHCTBHS KYJIbTYPBHI,
OusHeca U MOJUTHKH.
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3 KOMHeTeHHl/II/I oﬁyqammerocsl, q)OpMI/IpyeMbIe B pe3yJbTarTe 0CBOCHMUA NUCIHMII-

JINHBbI

B pe3ynbrare 0cBOSHUS IUCLUUIUIMHBI CTYACHT JOJKEH 3HATh!
o Konnenuuu 1 moaxozas! K ONpeeNeHUIO KYJIbTYPHBIX U KPEaTUBHBIX UHIYCTPUH;
¢ 3HayeHME U POJIb KPEATUBHBIX OpraHU3al1il B COBPEMEHHOM OOIIECTBE (B TEOPUU U HA IPAKTUKE),
UX BIMSHUAE HA Pa3BUTHE JIMYHOCTH U PA3JIMYHBIX COOOILECTB;
o  ®Dopmbl BeIeHUS OCYLIECTBICHHS JESITEIBHOCTH B chepe KpeaTUBHBIX MHAYCTpHii B Poccuu B Mupe
(mpenpUHUMATEIBCTBO, HEKOMMEPUECKOE U COLMAIBHOE IPEANPUHUMATEIILCTBO, TOCY1aPCTBEH-

HBIH CEKTOD);

e OcobGeHHOCTH MPOIECCOB MTPOU3BOJICTBA U MOTpeOsieHUs B chepe KpeaTUBHBIX WHAYCTPHIA;
o IlpuHUUIIBI TOCTPOEHMS U PEATTU3ALNU KYJIBTYPHOH MOJIUTUKN B COBPEMEHHBIX YCIIOBUSX.

B PE3YIBbTATC OCBOCHUA AUCHUIUIMHLBI CTYACHT OCBAMBACT CICAYIOIUEC KOMIICTCHIIUN (HO CTaHdapTy

38.03.02 «MeHeKMEHTY):

MIPETUPOBATH (PUHAHCOBYIO, OyXTall-

MU KayecmeeHHozco

YpoBeHb JleckpumTopet - ®opmbl U METOIBI 00yUe-
OCHOBHBIE NPU3HA-
KoMeTermms Kox o |ocBoeHwms ki1 0CBOCHU (IT0- HUS, CIOCOOCTBYIOIIHE
HNY | komne- (GhOpMHPOBAHUIO U Pa3BHU-
TEHIUU Kasatei octu- THIO KOMIIETCHITHH
YKEHHSI pe3yJIbTaTa)

Cnocoben paboTaTth B KOMaHIE YK-7 PB/CH | Opeanuszyem epyn- | Jlexyuu, Cemurnapsi, npo-
noeyro pabomy npu | eKmHas u camocmosmelib-
8bINOIHEHUU NPO- Has paboma yuauuxcsi.
exma

Cnoco0OeH HaXOIUTh M OIICHUBATh IIK-27 | PB/CJ | Braoeem memooa- | Iloocomoexa coobueruti

HOBBIE PHIHOYHBIE BOZMOKHOCTH H MU CO30aHUsL HO- HA CeMUHAPCKUX 3AHAMUIX

(dbopMynupoBaTh OU3HEC-UIEIO 8bIX uoell U npo-
0yKmos, cozoaem
KpeamusHule uoeu

CrniocoGeH pa3pabarbiBaTh OU3HEC- IIK-28 | PB/CH | Braoeem memooa- | Cemunapsvi, camocmosi-

TUTAHBI CO3/IaHUS U Pa3BUTHSI HOBBIX MU onpeoenenus menvHas paboma, npo-

OpraHu3aIyii (HarpaBIeHUH - 1es- pblHKa, nompebHo- | ekmHas paboma

TEJbHOCTH, MPOJYKTOB U T.I1.) cmetl yenegou ay-
oumopuu

CrnocoGeH ocymiecTBIsITh cOop, ana- | I[1IK-31 | PB/CJ | Bradoeem memooa- | Yuacmue 6 nekyuoHHwix u

U3 1 00padOTKY TaHHBIX, HEOOXO- Mu cobopa u cuc- NPAKMUYECKUX 3AHAMUSX,

JUMBIX JIJIS1 pEUIeHHs] TOCTaBIEHHBIX memMamu3ayuy uH- | camocmosamenvuas paoo-

WCCIIETIOBATEIIHCKUX 3aa4 Gopmayuu; ymeem | ma
NpUMEHAMb UX O
peuienus KOHKpeni-

HbIX 3a0aY

CrniocoGeH BpIOpaTh HHCTPYMEH- I1K-32 | PB/CH | Hcnonwvzyem co- Yuacmue ¢ cemunapckux

TaJbHbIE CPECTBA ISt 00pabOTKU 8peMeHHble UH- 3AHAMUAX, CAMOCMOS-

WH(pOPMAIINU B COOTBETCTBHH C TI0- Gopmayuonnvle menvHas paboma

CTaBJICHHOM HAay4YHOMW 3aJa4yeu, Ipo- MexXHOoN02UU npu

aHAJM3UPOBATh PE3YIIBTATHI pacye- amanuze Kpeamus-

TOB U 000CHOBATh MOJTyYEHHBIE BbI- HbIX UHOYCMPUT

BOJIBI

Cnocoben ananusupoBatb U untep- | IIK-33 | PB/CJI | Braoeem memooa- | Ananu3s keticos, paboma

HAO 2pYNNoBviMU U UHOU-




HanunonaneHblil nccae0BaTeNbCKUNA YHUBEPCUTET «BhICIIas MIKoi1a 3KOHOMHUKN
Pabouas mporpamma auctuiuinabl KyapTypHBIC M KpEaTHBHBIC UHIYCTPHUU JJIs1 HATIPABICHUS

38.03.02 «MenemxMeHT» TOATOTOBKH GakagaBpa

ECKPHUITOPHI —
YpoBeHb Heckp P ®opMbI 1 METOBI 00yUe-
OCHOBHBIE ITPU3HA-
Kon no jocBoenus HUSl, CIIOCOOCTBYIOIIKE
Komnerenmus KM OCBOEHHS (TI0-
HNY | xomne- (dbopMHpPOBaHUIO U pa3BU-
Ka3aTenu J0CTH-
TEHIIUU TUIO KOMIIETEHIINH
YKEHUs PE3yJIbTaTa)
TEPCKYIO U UHYIO HHPOPMAIIHIO, CO- U KOTUYECMBEHHO- | UOVAIbHIMU 3AHAMULMU
Jep>KalIyocss B OTYETHOCTH TPeJI- 20 ananusza
MPUATUN pa3TuIHBIX GOpM COOCT-
BEHHOCTH, OpTaHH3aI[1ii, BEJOMCTB U
T.J. U UCIIOJIb30BaTh €€ B HAy4YHOI
pabote
CniocoOeH aHAJIM3UPOBATh M HHTEP- [IK-34 | PB/CJ | Cnocoben 6vi- Cemunapwl, camocmosi-
NIPETUPOBATH JJAHHBIE OTEYECTBEH- ABUMb NPUYUHHO- | MebHASA U NPOEeKMHAs Pa-
HOM U 3apy0eXKHON CTATUCTUKH O cle0cmeeHmble boma
COIIMANIEHO-9KOHOMHYECKUX MPOIIeC- C6A3U 8 pa3eumMuL
cax U SIBJICHUSX, BBISIBJISATH 3aKOHO- KYIbIMYPHbIX UHOY-
MEPHOCTH U3MEHEHUS COIUAIIbHO- cmpuii
HSKOHOMMYECKHUX MOKa3aTese
Crioco6en ucnionb3oBath st pemie- | [1IK-35 | PB/C | Hcnonvzyem co- Yuacmue 6 cemunapckux
HUS aHAIUTUYECKUX U UCCIIeI0Ba- 8peMeHHble UH- 3aHAMUSAX, CAMOCMOSI-
TEJbCKHX 33/1a4 COBPEMEHHBIE TEX- Gopmayuonnvie menvHas paboma
HUYECKHE CPECTBA U MH(MOpMAIU- mexHoo2uU OJisl
OHHBIE TEXHOJIOTUU ananuza sgppex-
MUBHBIX OHJIAUH
KOMMYHUKAYUT

4  MecTo JUCHHUILJIMHBI B CTPYKTYpe 00pa3oBaTeibHOM MPOrpaMMbl

Hacrosmas gucuumninHa OTHOCUTCSA K JUCHMIIMHAM 110 BH60py (MaﬁHOp «eraTI/IBHBIC H KYJIb-

TYpHBIE UHIYCTPUU)

N3ydeHne qaHHON QUCHUIUINHBI 0a3upyeTCs Ha CIACAYIOIINX TUCIUIUTNHAX :
- 3HAHHUE aHTIIHICKOro Ha ypoBHE «intermediate» wmu «advancedy.

5 Temaruyeckmii IUIaH y4eOHOM AU CHUITTHHBI
OBBEM JUCHUITIIMHBI - 5 3adeTHBIX equHAILL

AyAUTOPHBIE YaChl
Camo-
Bcero Cemu- | IIpakTu- CTOS-
Ne Haspanwue paznena Jlek- P
4acoB g | F@PBL | HecKue | TelbHad
3aHATHS | pabora
1 | KynbrypHble ¥ KpeaTHBHBIE MHIYCTPHUU: OC- | 56 6 10
HOBHBIC TIOHSITHS U TTOJIXO/IBI K OMPEIeIICHHIO 40
CEKTOPOB.
2 | KynprypHas monmThka: OT opraHm3anuid | 54 4 10 40
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KyJIbTYpbl K Pa3BUTHIO KpPEaTHUBHOW 3KOHO-
MUKH
3 | KynbTypHble U KpeaTUBHBIE HHIYCTPHH B ro- | 66 6 10 50
POJICKOM (TEPPUTOPHUATILHOM) acleKTe
4 | HaBbiku 1 ipodeccun A pa3BUTHS Kpea- 54 4 10 40
THUBHBIX UHYCTPHI
Hroro: 190 20 40 130
6 dopMbl KOHTPOJISI 3HAHUIA CTYJIEHTOB
Tun xkouTpo- | dopma KOH- 1 Mmonyinb ITapameTpsl
st TpoJIs 1 2
Occe Ha TeMy «KpeaTuBHbIE MHAYCTPUM», MUCbMEH-
Hasi paboTa, BBHIOJHEHHAs Ha OCHOBE aKaJeMUYECKUX
JomamHss pa-
5ot 4 HCTOYHUKOB (3 M3 HUX HE YKa3aHbl B CIHCKE JIUTEpa-
TypHI K Tiporpamme), o0bem 7-10 ThIC.3HAKOB, Ha aHT-
JIMACKOM SI3bIKE
PaGora Ha ceMHHApCKUX 3aHATHSAX CKIAABIBACTCS W3
IBYX OOJIBITUX OJIOKOB: pa3paboTKa MPEIOKCHHUN TI0
PaGora Ha Co- CO3MAHMIO CTapTana B COCTABe MIPOEKTHON TPYMNIBI U
- - pa3op KeiicoB mo temam Kypca. [losromy orpabarbi-
MUHApCKUX 3a- . .
HTUAX BaIOTCS HABBIKM KOMaHAHON pabOThl U B3aUMOJICHCT-
BUs, BBICTYIUIEHHE C Tpe3eHTauusamu. Ilpu pasdope
KEWCOB BaXXKHBIM SIBIISIETCS aKTHUBHOCTb B JIUCKYCCHUH,
apryMEeHTHPOBAHHOCTH MO3UIIMU aBTOPA.
CBs13aHa ¢ IOUCKOM M M3YYEHHEM HMCTOYHHUKOB IIO Te-
MaM Kypca (Kak akTyajibHas HHQOpMalus OTHOCH-
TEJIbHO Pa3BUTHsS KPEaTUBHBIX MHIYCTPUH M KOMIIa-
HUM, TaK U TEOPETUYECKHE M KOHIIENTYyallbHbIe pabo-
CaMocTos ThI 110 TEMaM Kypca). MI3ydeHne MaTepuanoB U UX UH-
* * teprnpetanus. IlogroroBka mNUCBMEHHBIX PadoT.
TenbHas paboTa . .
Bosbiioit 6110k caMOCTOATENBHOM pabOThl CTYJCHTOB
CBsI3aH ¢ pa3pabOTKONl COOCTBEHHOM WAEM cTapTara.
PaboTa BBIIOIHSETCS MO ATANaM, KaKAbIH U3 KOTOPBIX
o0cCyKIaeTcsi Ha CEMUHAPCKOM 3aHATUH (TIPe3eHTaluu
rpymi, 00CYKICHHUE)
. OKk3ameH
Nrtoroserit * 3anmTa NpoeKkTOB MO TEMaM Kypca

7/ Kpwutepuii olleHKH 3HAHM I, HABBIKOB

[IpenogaBaTens olieHUBaeT pabOTy CTYJEHTOB HA CeMHMHAPCKMUX 3aHATHSAX T10 CIIEIYIOIIMM Iapa-

METpaM:
- AKTUBHOCTb CTYACHTOB B TUCKYCCHUAX;
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- YMEHHUE H3JIarath COJepKaHue U MpeuiaraTb COOCTBEHHYIO KPUTHUYECKYIO OIIEHKY MaTepUaloB,
3aJJaHHBIX JJIs1 YTEHUS U [TOATOTOBKH K CEMUHApY;

- y4acTHs B TPYIIOBBIX (hopMax paboThl HAa ceMuHape (paboTa B KOMaH/ax ¢ KeiicaMu, JeTOBbIe
UTPHI U JIP.)

- TOYHOCTh (POPMYITUPOBKHU HCCIIEIOBATEIBCKIX BOIIPOCOB, 33/1a4, METO/IOB

- HCIOJIb30BAHNE MATEPUAJIOB HAYYHBIX MCCIIEIOBAaHUN U pealibHbIX JaHHBIX IIPU BBIIIOJHEHUH 3a-
IaHui

- YMEHHUE U3J1araTh NMCbMEHHO U YCTHO CBOM MBICIIU HA QHTJIMICKOM SI3bIKE

Bce nuceMenHbIe pabOThI IO KypCy TOIDKHBI OBITH CAAHBI CTPOTO /10 YCTAHOBJICHHOTO TPETo1aBa-
TeJIeM CpOKa (IeHb M 4Yac) MO UIEKTPOHHOH moure. Pabora, caaHHas mociie yCTaHOBJIEHHOTO CPOKa, HE
OLICHMBACTCS M HE 3aCYMTaHA KaK BBHIIOJTHEHHAS.

CTYI[GHTBI, OTCYTCTBYIOIIMEC HaA 3aHATUAX, MOTYT NPCACTABUTL 3aJaHHA CCMHHAPCKHUX 3aHITHI
IICBMEHHO I10 3JIEKTPOHHOM 10YTe, M0 OTACIBLHOMY 3alpOCy M JOTOBOPEHHOCTH C IPENoJaBaTesieM CTpPO-
T'O B paMKaxX yCTaHOBJICHHBIX CPOKOB CIa4un pa60T.

Kpumepuii oyenku paoomur na cemunapcxux sanamuax (0gy,.)

OnenuBaetcs paboTa CTYEHTOB BO BpeMs JICKIIMOHHBIX U CEMUHAPCKUX 3aHATUHN (BBICTYIIJICHUE C YCTHBIM
OTBETOM, YYaCTHE B IMCKYCCHH, OTBETHI Ha BOIIPOCHI, BEITIOJTHEHHE MPOBEPOYHBIX TECTOB U 3aaHHIA 110
TeMaM Kypca).

Onenka Kpurepun BbICTaBIEHUS OLICHKH
«OTIM4HO» CryneHT oOHapyKMBaeT BCECTOPOHHEE, CUCTEMATUUECKOE U IIyOOKOe
(8-10) 3HaHUe y4eOHO-IPOrpaMMHOI0 MaTepuaia; IpUHUMAaeT aKTUBHOE y4acTue

B O6CY)KI[€HI/II/I M0 TEMC CCMUHAPCKUX SaHSITI/II\/'I; YCBOMJI OCHOBHYIO

" JOIIOJIHUTCIIBHYIO JIMTCPATYPY, PCKOMCHIAOBAHHYIO HpOFpElMMOfI; npo-
SABJISICT TBOPYECKUC CIIOCOOHOCTH B IIOHMMaHHH, U3JT0KCHUU

M UCITIOJIb30BaHHNH yqe6Ho-nporpaMMHoro MaTcpHraia.

«Xopouio» CryneHT oOHapyKUBAET MOJIHOE 3HAaHHE y4EeOHO-IIPOrpaMMHOI0 MaTepHa-
(6-7) J1a ¥ OCHOBHBIX KaTeropuil Kypca; yCBOMJI OCHOBHYIO JIUTEPATYpPY, PEKO-
MEHJIOBAaHHYIO B IIpOrpaMMe, IPUHUMAET CUCTEMaTHUECKOEe yJacTHe B 00-
CYXJIEHUSIX HA CEMUHAPCKUX 3aHATHSIX.

«Y IOBIETBOPUTEIBLHOY CryneHT oOHapy>KHUBaeT 3HAHUS OCHOBHOTO y4e€OHO-TIPOrPaMMHOTO MaTe-
(4-5) puaia B 00beMe, He0OX0IUMOM 7Sl ajbHeIIel y4eobl, 3HaKOM

C OCHOBHOM JIUTEPATYPOH, PEKOMEHJOBAHHOMN MPOrPaMMOM, y4acTBYET B
00CYKJIEHUH, 3a/1a€T BOMPOCHI.

«HeynosnerBoputenbHo» | CTYIEHT HE MPUHUMAET YIacTHsI B 00CYXICHUU HA CEMUHAPCKOM 3aHsi-
(0-2) THU, HE 0OHAPYKUBAET 3HAHUSI OCHOBHOTO Y4eOHO-IPOTPAMMHOTO MaTe-
puasa.

Kpumepuii oyenok camocmoamensnoii pabomut (O .oy, pasoma)

CTyI[CHTBI MMOJIy4ar0oT MHAWUBUAYAJILHBIC U I'PYNIIOBLIC 3aIaHUA JJI CaMOCTOSTEIbHOM pa6OTLI. HpI/I
BBITIOJITHCHUU I'PYIIIOBOTO 3aJaHUA CTYACHTHI IOJIYy4ar0T CAUHYIO JJIA BCEM I'pyIIibl OOCHKY.

Ornenka Kputepuu BhICTaBIICHUS OIICHKU
«OTIU4HO» 3a/iaHue BBIMOHEHO B TIOJTHOM 00beMe, CTYAEHT OOHApyKHUBaeT BCECTOPOH-
(8-10) HEe, CUCTEMATHYECKOe U TITyO0KOe 3HaHNE YIEOHO-IPOTPAMMHOI0 MaTepHa-
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Jia, CBO6OI[HO " IPaBUJIbHO OINCPHUPYET OCHOBHBIMU TCPMHUHAMU U TOHATUAMU

Kypca.
«Xoporio» 3a/1aHue BBIMOTHEHO C HECYIIECTBEHHBIMH OIIMOKAaMU, CTYACHT OOHAPYKHU-
(6-7) BaeT IIy0OKOE 3HaHWE YYeOHO-TTPOrpaMMHOTO MaTepHalia, CBOOOIHO U TIpa-

BUJIBHO ONICPUPYCT OCHOBHBIMH TCPMHUHAMU U ITOHATUAMU KypcCa.

«Y IOBIIETBOPUTEIBHO» | 3aJaHUE BHINOJIHEHO C CYIIECTBEHHBIMU OIIMOKaMH, CTYJCHT OOHapYKUBAET
(4-5) MOBEPXHOCTHOE 3HAHHME y4eOHO-IIPOrpaMMHOI0 MaTepraa, OCHOBHBIX Tep-
MHHOB M OHSTHUH Kypca.

«HeynoBneTBopuTenbHO» | 3aJaHUE HE BHIIOJIHEHO.
(0-2)

Kpumepuii oyenku oomawmnezo 3adanun (O3)

B kauecTBe nOMalHero 3aJaHusl CTYIAEHT IUIIET 3cce Ha TeMy «KpeaTMBHbIE MHAYCTPUN», UC-
MOJIb3Ysl HE MEHEE ISITH HCTOYHUKOB, ITPH 3TOM 3 M3 HHUX HE JOJDKHBI OBITh YKa3aHbBI B CITUCKE JTUTEPATYPHI
B 9TOi mporpamme. CTyJEHT BBIMOJIHIET MUCbMEHHYIO paboTy 00beMoM 7-10 ThIC.3HAKOB, Ha aHTJIMHCKOM
SI3BIKE, COTJIACHO TPEOOBAHUSIM, U3JI0KEHHBIM HUKE (CM. pazaen 9).

Kpome Toro, npu HammcaHuu 3cce, CTYAEHT AOHKEH MPOAEMOHCTPUPOBATh 3HAHUE OCHOBHBIX I10-
HATUUN 110 TEME HCClIeIOBaHu (TJIOCCApUil TS PMUHOB U MOHSATHH).

Onenka Kpurepuu BbicTaBIEHUS OIICHKH
«OTIM4HO» Tema 1oJIHOCTBIO PACKPBITA, JaHbl OCHOBHBIE MTOJIOKEHUSI CTaThU U YETKO
(8-10) BBIp@)KEHA aBTOPCKAs MO3UIIHS, UMEIOTCS JJOTHYHbIE U 000OCHOBAHHBIE BBI-

BOJIbI, paboTa oopmMiieHa Ha BEHICOKOM ypOBHE. ABTOP CBOOOJHO OpHUEH-
THUPYETCSl B MaTepuae, MOKET apr'yMEHTUPOBAHO OTCTaNBaTh CBOIO TOUKY
3pC€HHA U OTBCTUTH HAa BOSHUKAIOIIUE BOIIPOCHI.

«XoporIo» Tema B 11€710M pacKpbITa, MPOCIEKUBAETCS aBTOPCKasl MO3ULIUA, CHOPMY-
(6-7) JMPOBaHbl HEOOXO/IMMBIE BBIBOJIbI, aBTOP YBEPEHHO OPUEHTHPYETCS B Ma-
Tepuane. FimeroTcs 3amedanus / HETOYHOCTH B YaCTH M3JI0KEHUS U OT-
JeTbHBIE HEIOCTATKU 10 0(hOPMIICHHIO pabOTHI.

«Y 1OBJIETBOPUTEIILHOY Tema packpbITa HEIOCTATOYHO IIOJIHO, aBTOPCKasl MO3UIUS BbIpaXKEHA Clla-
(4-5)

apryMeHTaluu 1 Heo0X0AUMOro aHanuza. Mime-
I0TCS HEZJOCTAaTKU B O)OPMIIEHHUU.

«HeynoBieTBOpUTETHHO OLICHKHU U BBI-
(0-2) BOJI0B. VIMeIOTCSI HEAOCTAaTKH B OPOPMIICHUH PaOOThL. ABTOP IJIIOXO OpH-
SHTUPYETCs B Ipe/icTaBIeHHOM Martepuaine. Conepxanue paboThl 3aHMCT-
BOBAHO M3 KAKOr0-1100 HCTOYHHKA.

Kpumepuu ouenxu sxzamena (0,,;)

DK3aMeH NpeJCTaBIIgeT co00M Mpe3eHTAIMI0 UTOTOBBIX MMPOEKTHBIX PpaboT MO Kypcy, KOTOpas BKIIIOYAET
BBINOJIHEHHE 3aJaHUi TI0 BceM 4-M O65okaM TeM. 3ajaHue BoinonnseT rpynna (10-15 yenoBek) u 3amuina-
€T MIPE3CHTALUIO IPOEKTA B XOJ1€ K3aMEHa.

[IpoexT: pazpaboTaTh 1 MPEACTABUTH KOHILIEMIIHIO MPOEKTa MM cTapTana, KOTOpbIi OyJeT yclelleH B
KpeaTUBHOW MHAYCTPUU Ha BCEX MPEICTaBICHHBIX B X0J1€ MailHOpa YPOBHSX:
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1. BeITh NOTEHUHMATBLHO XOPOIIO MACIITA0OUPYEMBIM JI0 HAIIMOHAIBHOTO
W/unu T700anbHOTO YpoBHS SKOHOMHKH. (CTparerusi, HHBECTUIIMOHHAS

O6usHec KoMroHeHTa - Tema 1)

KyJIbTypHbIX HHAycTpui (ConmanbHas orBeTcTBeHHOCTh U GR - Tema 2)

3. HwMeTh JeTkMii Ii1aH Pa3BUTHA C TOPOACKOI'O acCII€KTa - KOHKPETHOC ACTAJIbHOC OIIMCAaHHC 0asuca 3a-

nycka (Taktuka, cHmkeHue puckos, death valley, riOKocTh U peaTuCTUIHOCTH 3amycka - Tema 3).

4. Onucatb BHYTPEHHIOIO CTPYKTYpPY M palOThI, a TakKe MO3TAamHOCTh uX pa3Butus (OnepannoHHbII
yYpOBEHb, KOMaH/Has padoTa, OIEHKa WHINBHAYaJTIbHONW pabOThl KaXIOTo CTyJAeHTa B rpymnme - Tema

4)
Onenka Kputepun BBICTaBIICHUS OIICHKU

«OTIUIHO [TpoekT BBITIOJHEH B MOJTHOM 00BbeMe. Vien mpoeKkTa OpurnHaIbHBI |

(8-10) MpopabOoTaHbI 110 BCEM OJIOKAM T€M, KOTOPbIC BKIIFOUCHBI B TEMAaTHYC-
CKUH TUTaH Kypca. [Ipe3eHTanust BBITOIHEHA U TPEICTABICHA HA UTOTOM
3aHsATUH. ['pymna npe3eHToBala MPOCKT U YYaCTHUKU OTBETHIIN Ha BCE
JIOTIOJTHATEIIHHBIC BOIPOCHI.

«Xoporo» [TpoeKT BBINIOJIHEH B IOJIHOM o0beMme. Mnen npoeKkTa OpuruHaIbHbI U

(6-7) JaCTUYHO MPOopabOTaHBI IO BCeM OJIOKaM TeM, KOTOPHIE BKITFOUCHBI B Te-

MaTUYECKHI M1aH Kypca (aomyckaercs mpopadotka npoekra Ha 80% ot
Tpedyemoro o0bema). [Ipe3eHTarus BHIOTHEHA U MIPE/ICTaBlIeHa HA UTO-
rOM 3aHATUM. ['pyrmma npe3eHToBaia NPoeKT U yYaCTHUKU OTBETUIIN Ha
BCE€ JIOMOJHUTEIHHBIC BOIIPOCHI.

«Y IOBJIETB OPHUTCIIBHO»
(4-5)

[IpoekT BbIONHEH YacTUYHO. M1eu mpoeKTa OpUruHaIbHbI M YACTHYHO
popaboTaHbI 1O OJI0KaM TeM, KOTOPhIE BKIIFOUEHBI B TEMAaTHUYECKUM
IJIaH Kypca (gomyckaeTcs mpopaboTka npoekTa Ha 60% oT Tpedyemoro
o0wema). [Ipe3enTanius BBITIOTHEHA U MTPEJCTaBICHA HA UTOTOM 3aHATUH.
['pynma mpe3eHToBaNa MPOEKT U YYACTHUKH OTBETHJIN HA BCE JIOTIOJIHU-
TEJIHHBIC BOTPOCHI.

((Hey,[[OBJ'ICTBOpI/ITeJ'IBHO»

(0-2)

[IpoekT BbIMONMHEH YacTUUHO. M 1en YacTH4HO MpopaboTaHkl 1Mo O610kam
TeM, KOTOPBbIE BKJIIFOUEHBI B TEMAaTHUUECKH TUTaH Kypca (menee 60% ot
Tpebyemoro oobeMa). nu mpe3eHTaius npoekTa He ciejaHa U He
MIPEJICTAaBJICHA Ha UTOTOBOM 3aHSTHHU.

8 Coaepxkanue TUCUMILTHHbBI

Tema 1. KyabTypHble 1 KpeaTUBHbIC HHAYCTPUHU: OCHOBHbIE NOHATHS U MOAXO0AbI K OIpe/e-

JICHUI0 CEKTOPOB.

Jlexums — 6 yacoB. PaccMaTpuBarOTCs KOHIENIUHU KYJIbTYPHBIX U KPEATUBHBIX UHAYCTPUHM C TOUKH
3pEHMs Pa3JIMYHBIX ITOAXOJOB, CYIIECTBYIOIIMX K IOHATHIO “KPEaTUBHOCTH . Pa3BUTHE TBOpPYECKHX M
KPEaTUBHBIX MHIYCTPUH pacCcMaTpUBAETCs MUCXOJ U3 3alpOCOB MOTpeOUTeNeil, MHTEPECOB MPOU3BOIUTE-

Jei u TOCYAapCTBCHHBIX HHCTUTYTOB.

PaccmarpuBaercst poiib KpeaTUBHBIX MHAYCTPHH B Pa3BUTUM PETHOHAIBLHON M INI00AIbHON SKOHO-

MHK.

Cemunap — 10 gacoB. OOcykaeHNe KeiicCoB, AUCKYCCHUHU IO TEMaM:

- [Togxop!l K ONpeeNeHUI0 KyJIbTYPHBIX M KPEATUBHBIX HHIYCTPHM.
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- Paznuuns Mexy KyJIbTYpHBIMU U KPEaTUBHBIMU UHYCTPUSIMU.

- B yeM cyTh npoayKTa KyJbTYPHBIX U KPEATUBHBIX UHIYCTPHI1?

Paznenenue cTyeHTOB Ha MPOEKTHBIC TPYIIIBI JIJI BBIITOJIHEHUS POMEKYTOYHBIX U UTOTOBBIX 3a-
JlaHUH 110 KypCy.

Brinmonnenue qoMaIiHero 3agaHus — 3CCe.

OcHoBHasi iuTEepaTypa:

1. Adorno, Theodor W. and Horkheimer, Max (1972) "The Culture Industry: Enlightenment as Mass
Deception' in their The Dialectic of Enlightenment. London: Verso, pp. 120-124, 136-149, 154-167

2. Adorno, Theodor W. (1975) 'Culture Industry Reconsidered' New German Critique 6: 12-19

3. Hirsch, Paul M. (2000) 'Cultural Industries Revisited." Organization Science 11 (3): 356-361

4. Bustamante, Enrique (2004) 'Cultural Industries in the Digital Age: Some Provisional Conclusions'
Media, Culture & Society 26 (6): 803-820

1. Hartley J. (ed.). Creative industries. — Blackwell Pub., 2005. — C. xvii-414.

2. Potts J. et al. Social network markets: a new definition of the creative industries //Journal of cultural
economics. — 2008. — T. 32. — Ne. 3. — C. 167-185.

3. Potts J., Cunningham S. Four models of the creative industries //International journal of cultural
policy. —2008. — T. 14. — Ne. 3. — C. 233-247.

4. Flew T., Cunningham S. Creative industries after the first decade of debate //The information socie-
ty. —2010. — T. 26. — Ne. 2. — C. 113-123.

5. Power D., Nielsen T. Priority sector report: Creative and cultural industries. — European Cluster Ob-
servatory and European Commission DG Enterprise and Industry, 2010.

JdomosiHuTEIbHAS JIUTEpATYypa:

6. Olsen, Fred (1954) 'The Nature of Creative Thinking.' The Phi Delta Kappan 35 (5): 198-200

7. Negus, Keith and Michael Pickering (2000) 'Creativity and Cultural Production." International Jour-
nal of Cultural Policy 6 (2): 259-282

8. Foord J. Strategies for creative industries: an international review //Creative Industries Journal. —
2009. - T. 1.— Ne. 2. — C. 91-113.

9. Tschmuck, Peter (2003) 'How Creative are the Creative Industries? A Case of the Music Industry.'
The Journal of Arts Management, Law, and Society 33 (2): 127-141

10. Oshorne, Thomas (2003) 'Against 'Creativity': a Philistine Rant.' Economy and Society 32 (4): 507-
525

11. Caves, Richard E. (2003) 'Contracts Between Art and Commerce.' The Journal of Economic Per-
spectives 17 (2): 73-84

12. Miege, Bernard (1979) 'The Cultural Commodity.' Media, Culture and Society 1: 297-311 du Gay
Paul and Mike Pryke (2002) 'Cultural Economy: an Introduction," in their edited Cultural Economy. Lon-
don: Sage, pp.1-12

13. Lofgren, Orvar (2003) 'The New Economy: a Cultural History." Global Networks 3 (3): 239-254

14. Bourdieu, Pierre (1985) 'The Market of Symbolic Goods.' Poetics 14 (1-2): 17-23; 28-44

15. Entwistle, Joanne (2002) 'The Aesthetic Economy: the Production of Value in the Field of Fashion
Modelling." Journal of Consumer Culture 2 (3): 317-339

16. Bobirca A. B., Miclaus P. G., Draghici A. Conceptualizing The Creative Industries: Theory And
Policy Considerations //Transformation in Business & Economics. — 2010. — T. 9.
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JlonoHHUTENbHBIE MaTepHallbl MOYKHO HaiTh Ha http://creative-blueprint.co.uk/library

Tema 2. KyJbTypHasi NOJUTHKA: OT OPraHU3aNUil KYJbTYPbl K Pa3BUTHIO KPEeATHBHON IKOHOMHUKH

Jlexuus — 4 yaca

Mopnenu KynbTypHO# monuTuku. Pojib rocynapcTBa B OTHOLIEHUHM MPOU3BOJCTBA U 0OecTIeueHUs
JOCTYMHOCTH KYyJIbTYpHBIX Ojar. dopmbl peannszalvy KyJIbTYPHOH IMOJMTHUKH, POJb TOCYAapCTBEHHBIX
CTPYKTYp U Hekommepueckux ¢onmoB. Ilepexon OT KylabTypHOW MONMUTUKH (TOJAEPKKU OpraHU3alui
KYJIbTYphI) K Pa3BUTHIO KpeaTUBHON 3KOHOMHKH. OmbiT Benukoopuranuu, CIIA, ABctpanuu, Kananpr,
ctpan EBponel, Kuras, Poccun. Jlebatel o posnin KKU B pazButun Tepputopuil.

Cemunap - 10 gacos
OO6cyxneHre KelcoB, TMCKYCCUH 110 TEMaM, IIPE3EHTAL[MU TPYIIIOBBIX POEKTOB!
- Kynbrypnast monmutuka B Poccun: nepexo K HOBOM mapagurMe pa3BUTHSI M IOHUMAHHUS PO-
JM TBOPYECKHUX WHAYCTPHUH.
- OmnbIT peruoHoB B Poccuu B MOCTPOCHUU KPEaTMBHON SKOHOMMKH. Y CIIEIIHbIE MPAKTUKU
PETHOHOB M TOPOJIOB U IOKUCK CTPATETUH.
BeImosHeHNEe MPOMEKYTOUHBIX TPOSKTHBIX PadoT.

OcHoBHast JiMTeparypa:
1. DiMaggio, Paul and Michael Useem (1978) 'Cultural Property and Public Policy: Emerging

Tensions in Government Support for the Arts.' Social Research 45: 356-389

2. Scott, Allen (1996) 'The craft, Fashion, and Cultural Products Industries of Los Angeles: Com-
petitive Dynamics and Policy Dilemmas in a Multi-Sectoral Image Producing Complex.' Economic De-
velopment Quarterly 7: 296-309

3. Garnham, Nicholas (1987) 'Concepts of Culture: Public Policy and the Cultural Industries.'
Cultural Studies 1 (1) 23-37

4. Hesmondhalgh, David and Andy C. Pratt (2005) 'Cultural Industries and Cultural Policy' Inter-
national Journal of Cultural Policy 11 (1): 1-13

5. Ahearne, Jeremy (2003) 'Cultural Policy in the Old Europe: France and Germany' International
Journal of Cultural Policy 9 (2): 127-131

6. Power, Dominic (2003) 'The Nordic 'Cultural Industries’: a Cross-National Assessment of the
Place of the Cultural Industries in Denmark, Finland, Norway and Sweden' Geografiska Annaler. Series
B, Human Geography 85 (3): 167-180

7. Cunningham, Stuart (2002) 'From Cultural to Creative Industries: Theory, Industry, and Policy
Implications' Media Information Australia (Incorporating Culture & Policy) 102: 54-65

8. O'Connor, Justin and Gu Xin (2006) 'A New Modernity? The Arrival of 'Creative Industries’ in
China' International Journal of Cultural Studies 9: 271-283

9. Miller, Toby (2004) 'A View From a Fossil: the New Economy, Creativity and Consumption -
Two or Three Things | Don't Believe in' International Journal of Cultural Studies 7 (1): 55-65

10. Galloway S., Dunlop S. A critique of definitions of the cultural and creative industries in public
policy //International journal of cultural policy. — 2007. — T. 13. — Ne. 1. - C. 17-31.

JlonoIHUTeIbHAS JUTepaTypa:
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1.  KpearuBnsie unaycrpun: yueb. [locooue / E.B. 3enennona, E.X. Mensuns, M. B. Pymsiaues
u ap. — Kpacnosipck : Cubupckuii penepanpubiii yausepeurert, 2011, — 252 c.

2.  AoGanxuna T. B. u np. 'ocymapcTBennas nognepxxka KyapTypsl B Poccun //Aynut. — 2016. —
Ne. 2. - C. 408-415.

3. Ao6ankuna T. B. [IpoctpanctBo mns 6yaymiero //Journal of European Social Policy. — 2016. —
T.26.— Ne. 3. - C. 1-20.

Tema 3. KyabTypHbIe H KpeaTHBHbIC HHAYCTPUH B FOPOACKOM (TEPPUTOPHAIBLHOM) acleKTe.

Jlexknusa — 6 yacoB

PaccmaTpuBaroTCsi BOMPOCHl OPraHU3aIUN PhIHKA TBOPUYECKUX MHAYCTPUN: POJIb KPYIHBIX KOMIIa-
HUM, CPETHETO U MAJIOT0 OM3HECA, MHIMBUIYAIbHBIX MTPEANPUHUMATEIICH.

CouuanpHoe MpeAnpUHUMATENbCTBO. KpeaTuBHbIC TPEANPUHUMATEINN: UI€U, HHCTPYMEHTHI, MOJIe-
. KpeaTuBHBIC KJIaCTEpHI M ceTeBbIe (POPMBI Koorepauu B cepe TBOPUSCKUX UHIYCTPHIA.

Postb co0OMIECTB M MHAMBUIYAIBHBIX MPEANPUHUMATEIICH B Pa3BUTUN TBOPUYECKUX UHIAYCTPUU, OP-
raHU3aIKu OOIIECTBEHHBIX MPOCTPAHCTB U UHUIIMATHB.

Cemunap — 10 yacoB
OO6cyxneHue KelcoB, TMCKYCCHH 110 TeMaM, IPEe3EHTAIIMH TPYIIOBBIX IPOEKTOB:

- CO3/1aHUE MPOEKTOB B c(hepe KPEeaTUBHBIX M KYIbTYPHBIX HHIYCTPHI:
OIMCAaHUE UCU U POJYKTa,
HCCIIEJOBaHKE MOTpeOuTeNnei
TaKTHKa MPOJIaX
CHHIXCHHUEC PHUCKOB
rMOKOCTb U PEIMCTUYHOCTD 3aIlyCcKa

- pOJb COOOIIECTB M MHAMBUAYAIbHBIX IPEINPUHUMATENEH B pa3BUTUM TBOPUYECKUX HHIYCTPUH,
OpraHMU3aly OOIECTBEHHBIX MPOCTPAHCTB U MHUIMATUB. POPMBI OpraHU3alUM MPEANPUHUMATEIBCKON
NEeSITENIbHOCTH B c(pepe KPeaTUBHBIX U KYJIbTYPHBIX HIYCTPHIl.

OcHoBHasi inTEpaTypa:

1. KpeatuBHble HHIyCTpUH B TOPOJIE: BBI3OBBI, MPOEKTH U pemieHus. COOpHUK HAayYyHBIX cTaTel
ctynenToB u npenogasarencit HUY BIID / Ots. pen.: 0. O. [Nanymmnaa, M. B. Mareuxas. CII6. : Jles-
mra-Cankr-IlerepOypr, 2012.

2. Hotho S., Champion K. Small businesses in the new creative industries: innovation as a people
management challenge //Management Decision. — 2011. — T. 49. — Ne. 1. — C. 29-54.

3. Pratt, Andy C. (2004) 'The Cultural Economy: a Call for Spatialized 'Production of Culture'
Perspectives.' International Journal of Cultural Studies 7 (1): 117-128

4.  Scott, Allen J. (1999) The Cultural Economy: Geography and the Creative Field." Media,
Culture and Society 21: 807-817
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5. Norcliffe, Glen and Olivero Rendace (2003) ‘New Geographies of Comic Book Production in
North America: the New Artisan, Distancing, and the Periodic Social Economy.' Economic Geography 79
(3): 241-263

6.  Moeran, Brian (2005) 'The Art of Capitalizing,' in his The Business of Ethnography. Oxford:
Berg, pp. 151-170

Tema 4. HaBbiku 1 npodeccuu sl pa3BUTUS KPeaTUBHBIX MHYCTPHId.

Jlexknusa — 4 gaca.

PaccmaTpuBaroTcs 3HaHHM, yMEHHSI U HaBBIKU, BOCTPEOOBaHHBIE /ISl TBOPUECKUX MpeAIpUHUMAaTE-
neit u npoekToB. OIeHUBAIOTCS TeHIeHIIUHN Ha pbhiHKe pa3Butus TH. Ocobennoctu tpyna B chepe TU (ca-
MO3aHATOCTb, (PPUITAHC, TPOCKTHBIA MEHEHKMEHT).

Cemunap — 10 gacos.

HpeBeHTaHI/II/I n 06CY)KI[CHI/IC TPYIIIOBBIX IIPOCKTOB:

- OMmHcaTh BHYTPEHHIOI CTPYKTYpPY M pabOThHI, a TaKXKe MOITAMHOCTh UX pa3BuTus (OnepaluoHHBIN
yYpOBEHb, KOMaH IHasl pa00Ta, OLIEHKa MHIUBUIYaTbHOU PabOTHI KaXkI0TO CTYACHTA B TPYIIIE)

OcHoBHast JiMTeparypa:

1.  Bilton C. Management and creativity: From creative industries to creative management. —
Blackwell Publishing, 2007.

2. Banks M., Hesmondhalgh D. Looking for work in creative industries policy //International
journal of cultural policy. — 2009. — T. 15. — Ne. 4. — C. 415-430.

3. Wittel, Andreas (2004) 'Culture, Labour and Subjectivity: for a Political Economy From Be-
low.', Capital & Class 28 (11): 11-30

4.  De Peuter, Grei and Nick Dyer-Witherford (2005) 'A Playful Multitude? Mobilising and Coun-
ter-Mobilising Immaterial Game Labour.' Fibreculture 5, pp. 17

5. Miller, Toby and Marie Claire Leger (2001) 'Runway Production, Runway Consumption,
Runway Citizenship: the New International Division of Cultural Labour.' Emergence 11 (1): 89-115

6.  Pierre-Michel (1999) 'Artistic labor markets and careers." Annual Review of Sociology 25: 541-
574.

7. Skov, Lise (2002) 'Hong Kong Fashion Designers as Cultural Intermediaries: Out of Global
Garment Production.' Cultural Studies 16 (4): 553-569

I[OHOJIHI/ITCJIBHBIC MaTepuruajbl MOXKXHO HaMTH Ha calTax.

http://www.bloomsbury.com/us/creative-industries-9781847887788/#sthash.CHoT6azS.dpuf

https://ccskills.org.uk/supporters/blog/how-does-the-creative-economy-work

9 Oopa3oBaTeibHbIE TEXHOJIOTHH

B pamkax kypca Kaxaoe JEKIIMOHHOE 3aHSITHE B 005S3aTEIbHOM MOPSAIKE MpEAroaraeT HHTepaK-
TUBHYIO 4YacThb (He MeHee 30% BpeMeHU 3aHSATHS), MPUBJICKAIONIYI0 PEMPOAYKTHBHBIE (MOJEIUPOBAHUE
UCCJICIOBATEIILCKUX CUTYAIUi), TPYIIIOBBIC, TBOPUECKHUE METObI 00YUEHHs, CIIOCOOCTBYIONINE YCBOCHUIO


http://www.bloomsbury.com/us/creative-industries-9781847887788/#sthash.CHoT6azS.dpuf
https://ccskills.org.uk/supporters/blog/how-does-the-creative-economy-work
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Mmatepuana. [IpenycmMoTpeH aHanu3 KelcoB, Hay4HBIX CTaTe€l, MOArNOTOBKA U MPE3EHTALUsl CaMOCTOSITEINb-
HBIX IIPOEKTOB B paMKax Kypca.

VY4eOHbIi Kypc BKIIOYAET ayIUTOPHBIE 3aHTHSI (JIEKITUOHHBIE U CEMUHAPCKHUE) U CAMOCTOSTEIb-
HYI0 paboTy 1o TemaTtuke Kypca. CTyieHTaM MpeloCTaBIsIeTCs] KOMIUIEKC MPe3eHTalu i JIEKIUH 10T0JIHU-
TEJIbHBIE CTAThU 10 TEMAaTHKE Kypca U Ipyrue HeoOxoanmbie Matepuaisl. [Iporecc 00yueHus BKIIOYAeT,
Hapsy C JEKIMOHHOM, cleyrolue 00pa3oBaTeIbHbIe TEXHOJIOTUY:

* aHaJIW3 KEHMCOB IT0 TEMATHUKE Kypca;

* 00CYXJeHHS Ha CeMUHApax TEMATHKH 3aJaHU I CAMOCTOSTEIILHON paOOTHI M MOATOTOBKH MPE3EHTa-
V7051

¢ MPOBEACHHUC KOJIJICKTUBHBIX III/ICKYCCI/Ifl;

* BBICTYIUICHHUS CTYJIEHTOB € Ipe3eHTauusmMu (10 10-15 MUHYT) 0 UTOraM BBIIIOJIHEHUS CAMOCTOSITEIb-
HOM MHIUBUAYAIbHON U IPYIIIOBOM pabOTHI;

® BBICTYIIJICHUC C HpC3CHT3HHCI71 HUTOTrOBOI'O IPOCKTa B paMKax UTOI'OBOTO KOHTPOJIA.

9.1. MeToanyeckue peKOMeHIAIHH CTY/JAeHTaM M0 OCBOEHUIO U CHMIIUHBI.

Bce marepuansl kypca 3arpyxensl B LMS, o kaxxnomy pazaeny B LMS nmerorces o6s13aTenbHbIe K
U3YYEHHUIO MaTepHaibl (IIpe3eHTallM U TEKCTbI), U pEeKOMEHJaTeNbHble (BUIeo U TekcThl). Kaxnoe 3ana-
HHE OMMCAHO NOJPOOHO OTHOCUTEIBHO 1IeJICH BBINOIHEHUS, Ie/iIaiiHa, TEXHOJIOTUU U KPUTEPUEB OLICHKH.

10 OueHoYHBbIE CPeICTBA AJS TEKYIIEro KOHTPOJISA M ATTECTALMH CTy/IeHTa

10.1 TemaTuka 3aJaHHUIi TEKYIIEro KOHTPOJIs
[lepeuncriena B ONMCaHUN TEMAaTUYECKOTO IIJIaHA.

B kadecTBe qOMAalIHero 3aJaHusl CTYACHT MMILET 3cce Ha TeMy «KpeaTuBHBIE MHIYCTpUM», UC-
HOJIb3Yys HE MEHEE MATH UCTOYHHUKOB, IIPU 3TOM 3 U3 HUX HE JOJDKHBI ObITh YKa3aHbl B CIIUCKE JINTEPATypPbI
B 3TOH nporpamme. CTyJI€HT MHAUBHUIYaJIbHO BBIIIOJIHSET MUCbMEHHYIO paboTy 00beMoM 7-10 ThIC.3HAKOB,
Ha PYCCKOM f3bIKe U 3arpyxaer ee B LMS B ycTaHOBIEHHBIH CpOK.

Kpome Toro, npu HamnucaHuu 3cce, CTYACHT JODKEH MPOJAEMOHCTPUPOBATh 3HAHHE OCHOBHBIX IO-
HATHHA 110 TeMe UccieoBaHus (KOHIENLUH), c(hOopMYyIMPOBATh COOCTBEHHYIO OPUTHHAIBHYIO TOUKY 3pe-
HUS 110 NMPOOJIeMaTHKE UCCIIEAOBAHUS, 1aTh apryMEHTAIMIO MO3UIIMY Ha OCHOBE HCCIIEI0BAaHUN U MPaKTH-
YECKOTr'0 OIBITa KOMIIaHHM.

10.2 Dxk3amen

Hrorosoe 3ananue:

3amanwue BoimoiHseT rpynma (10-15 yenmoBek) u 3amuiaeT mpe3eHTanuio MPOeKTa B X0O€ 9K3aMeHa.

[IpoexT: pazpaboTaTh U MPEACTABUTH KOHLIEMIIHIO TPOEKTA MM CTapTaria, KOTOPBIN Oy/eT yCreleH B

KpeaTUBHOW MHAYCTPUU Ha BCEX MPEICTaBICHHBIX B X0J1€ MailHOpa YPOBHSX:

1. BBITh MOTEHIIMAIIEHO XOPOLIO MAcIITaOUPYEMBIM JI0 HAITMOHAIBHOTO M/WUJIH TI00aJIbHOTO YPOBHS KO-
HoMHKH. (CTpaTerus, MHBECTULIMOHHAs OM3HeC KOMIIOHEHTa - Tema 1)

2. BcrpauBaThCs B CTPYKTYpPY UMEIOIIETOCS MITH NMEPCIIEKTUBHOTO Pa3BUTHS FOCYJAPCTBEHHOM MOIUTHKI
KynbTypHbIX UHAYcTpuit (ConmanbHas oTBeTcTBeHHOCTh U GR - Tema 2)
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3. WMeTp yeTkuii 11aH pa3BUTUS C TOPOICKOIO acleKTa - KOHKPETHOE JeTajlbHOe Onucanue Oasuca 3a-
nycka (Taktuka, cHrkeHue puckoB, death valley, rHOKOCTh M peaTuCcTHIHOCTD 3amycka - Tema 3).

4. OnucaTh BHYTPEHHIOIO CTPYKTYpPY M paboTbl, a Takke MOATAHOCTh MX pa3Butus (OnepannoHHBINA
ypOBEHb, KOMaHIHasl paboTa, OLIEHKa MHJIMBUIYaJbHOM pabOThl KaXKIOro CTyAeHTa B rpymme - Tema
4)

11 Hopsaaok ¢GpopMUPOBAHUS OLEHOK MO JMCHMILINHE

OI.[CHKI/I 3a pa60Ty Ha CCMHUHAPCKUX 3aHATHAX IMPCIIOAaBaTC/Ib BBICTABJISICT B pa60qy10 BE€IOMOCTD.
Haxomnennast onenka o 10-tu GaJuTbHOM mIKaye 3a padoTy HAa CEMHUHAPCKHUX M MPAKTHYECKUX 3aHSATHIX
omnpeeseTcs nepe UTOroBbIM KOHTPOneM — Ogyoumopna-

CamocrosTenbHas paboTa CTyICHTOB: OICHUBACTCS IPABUIBHOCTh BBIITOJHEHUS IOMAITHUX PadoT,
3alaHuA JJIs1 KOTOPBIX BbIAAKOTCA Ha CCMUHAPCKUX 3aHATHAX, KAYCCTBO Hpe?;eHTaIlI/Iﬁ 1 JOKJIad0B. OHGHKI/I
3a CaMOCTOSITENIbHYIO pabOoTy CTYJIEHTA MPEIOoIaBaTelb BBICTABIISET B pA0OUYIO BEIOMOCTb.

Hakoruiennas onenka no 10-Tu O0ayuibHOH IIKalie 32 CaMOCTOSITENILHYIO pa0OTy OINpenesseTCs Ime-
pea IPOMEXKYTOUHBIM MIIX HTOTOBBIM KOHTPOJIEM — Ocan. pasoma-

HakoruieHHas OIICHKAa YYHUTHIBACT PE3yJbTaThl PA0OTHI CTYICHTA 10 TEKYIIEMYy KOHTPOIIO (1 dhop-
MUPYETCS CIICAYIONIMM 00pa3oM:

OHaKOI’lJleHHLL‘Z: 013*003 + 0a4* and + Oa3* Oca.u.paﬁomaa race
O,Z[3 — OL€CHKA 3a JOMAalIHIO pa60Ty,
an,Zl — OIICHKa 3a pa60Ty Ha CCMHUHAPCKUX 3aHATHAX,

Ocam.paboTa — OIIeHKa 33 CAMOCTOSITETTbHYIO paboTy.

Cnoco0 OKPYTJICHHUA HAKOIJICHHOM OIIEHKHU TCKYLICTO KOHTPOJIA — apH(bMeTquCKHﬁ.

PCSYJ'ILTI/IPYIOH_IEIH OLICHKA 3a JUCHUIINIMHY PACCUUTBIBACTCA CICAYIOIIHUM 06p8.30MZ
Opes’yflbm. = 0;8* OHaKon.rL + 0’2 *'O3K3.

Crnoco0 oKpyriieHus HAKOIIJICHHOW OIIEHKH MTOTOBOTO KOHTPOJIA B (hopMe dK3aMeHa: apudmeTuye-
CKHH.

Ha nmepecnaue cTyneHTy He MPEAOCTABISIETCS BO3MOKHOCTh MONYYUTh JOTMOTHUTEIbHBINA Oamt ams
KOMIIEHCAIIMU OIIEHKH 32 TEKYIIUH KOHTPOJIb.

Crioco0 oKpyTaeHHs pe3ylIbTUPYIOIIEH OLIEHKH M0 Y4eOHOH NUCIUTUIMHE: apru(PMETHUECKUN.

Onenky 1o BceM (hopMaM TEKYIIEro U UTOTOBOT'O KOHTPOJISI BRICTABIISIFOTCS 110 10-TH OayutbHOM
HIKajie.

12 Y4edHO-MeTOaAMUYECKOe U MH(OPMAIHOHHOE O0ecledeHne TUCHMILTHHbI

12.1 OcHoBHas auTEpaTypa

1. KpeartuBHbIe HHIYCTPUU B TOPOJIE: BBI3OBBI, IPOEKTHI U pemieHus. COOpHUK HayyHBIX cTaTel
cryaenToB u npenogasareneid HUY BIID / OtB. pen.: YO. O. Ilanymuna, M. B. Mareukas. CII6. :
JleBma-Canxt-IletepOypr, 2012.
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2. Guillebeau C. The $100 startup: Reinvent the way you make a living, do what you love, and cre-

ate a new future. — Crown Business, 2012.

3. Jleiicu C. Meuraii, co3maBaii, u3MeHsi //Kak MoJioiple TpeANpUHUMATEN MEHSIIOT MUDP U
3apabatbsiBatoT coctosiHus (Brilliant, Crazy, Cocky: How the Top 1% of Entrepreneurs Profit from Global
Chaos...: Mann, lBanoB u ®@epbep, 2012.-256 c. — 2012.

4. Kaufman S. B., Gregoire C. How to Cultivate Creativity //Scientific American Mind. — 2016. —
T.27.—Ne. 1. - C. 62-67.

5. Taleb N. N. Antifragile: Things that gain from disorder. — Random House Incorporated, 2012. —
T. 3.

6. Tait K. Crapram: 11 MacTep-Kki1accoB OT 3Kc-eBaHrenucra Apple u camoro aep3koro BEHYypHOTO
kanuranucra Kpemuunesoii nonuuasi= The Art of the Start: The Time-Tested, Battle-Hardened Guide for
Anyone Starting Anything //M.:«Mann, Banos u ®epbep. — 2012. — C. 272.

12.2 JlonoaHuTe/IbHAS JIUTEPATypa

1. Adorno, Theodor W. (1975) 'Culture Industry Reconsidered' New German Critique 6: 12-19

Hirsch, Paul M. (2000) 'Cultural Industries Revisited.' Organization Science 11 (3): 356-361

3. Bustamante, Enrique (2004) 'Cultural Industries in the Digital Age: Some Provisional Conclusions'
Media, Culture & Society 26 (6): 803-820

4. Pratt, Andy C. (2004) "The Cultural Economy: a Call for Spatialized 'Production of Culture' Per-
spectives.' International Journal of Cultural Studies 7 (1): 117-128

5. Scott, Allen J. (1999) 'The Cultural Economy: Geography and the Creative Field." Media, Culture
and Society 21: 807-817

6. Pierre-Michel (1999) 'Artistic labor markets and careers." Annual Review of Sociology 25: 541-574.

7. Marenkas M. B. KpearuBnocts: nonstue; hopmsl peasinzaiuu; Tenaenimu // B ku.: KPEATHUB-
HOCTbB BTACTPOHOMUU: TEHAEHIIUUN U ITPAKTUKU / Hayu. pex.: B. 3. T'opaun, 0. T.
Tpabcekas. CII6. : Jlema-Cankr-IlerepOypr, 2015. I'n. 1. C. 7-13.

8. 3enenmnosa, E.B. (2009). OT TBOpuecKMX UHAYCTPHUIA K TBOPUECKOH SIKOHOMUKE. Y IPABICHUECKOE
KOHCYJIbTUpOBaHue, 3, 190-199.

no

9. 3enennosa, E.B., MensBuib, E.X. (2011). Pa3Butue 1BOpueckux uHayctpuii B Poccun: npoOiemsl
u nepcrekTuBbl. KynbTyponorudeckuii ;xypHai, 4, 9.

10. Kpearusnsie nanyctpun: yued. [Tocooue / E.B. 3enennosa, E.X. MensBuib, M. B. Pymsianies u ap.
— Kpacnosipck : Cubupckuii penepanpuelii yausepeutet, 2011. — 252 c.

11. A6ankuna T. B. u ap. 'ocynapcTBeHHas monaepkka KynbTypsl B Poccun //Ayaut. — 2016. — Ne. 2.
—C. 408-415.

12. A6ankuna T. B. IIpoctpanctso ans Oynyuiero //Journal of European Social Policy. — 2016. — T.
26. — Ne. 3. - C. 1-20.

13. Caves, Richard E. (2003) 'Contracts Between Art and Commerce.' The Journal of Economic Per-
spectives 17 (2): 73-84

14. Bourdieu, Pierre (1985) 'The Market of Symbolic Goods." Poetics 14 (1-2): 17-23; 28-44

12.3 CnpaBoYHHKH, CJIOBAPH, IHIUKJIOTIETUH

Wunosarmonnsiid pouag NESTA, paznen «KpeaTuBHBIC WHIYCTPHI
http://www.nesta.org.uk/our-projects/topic/2#filter-block
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AreHntcTBO «TBOpUECKHE UHIYCTPUM»
http://creativeindustries.ru/rus/

Matepuaisl 0 CO3JaHUI0 M paboTe cTap-amoB Ou3Hec nHKyOaTopa BIID
http://inc.hse.ru

Marepuaiibl Accouranuu MEHEIHKEPOB KYIbTYPhI
http://www.amcult.ru/index.php/ru/knowledge/articles.html

12.4 Wctounuku B UHTEpHETE:

Omn-J1aiiH Kypchl:

* Art & Activity: Interactive Strategies for Engaging with Art by MoMA
https://www.coursera.org/learn/art-activity

« Arts and Culture Strategy by University of Pennsylvania, National Arts Strategies
https://www.coursera.org/learn/arts-culture-strategy

« Leading Innovation in Arts and Culture by Vanderbilt University, National Arts Strategies
https://www.coursera.org/learn/arts-culture-innovation

* Innovation and Design for Global Grand Challenges by Duke University
https://www.coursera.org/learn/grand-challenges

* Creativity & Entrepreneurship by Berkley Institute for Creative Entrepreneurship
https://www.edx.org/course/creativity-entrepreneurship-berkleex-oentr-391x-2

ITpoxoxeHue oH-1aiH KypcoB Ha muatdopme Coursera (Hainuuue ceptudukara wim ot4er o pado-
T€ B paMKax Kypca uepe3 akkayHT Ha COUISera) siBisieTcs OCHOBaHHE JJIsl JIOMyCKa K 9K3aMeHY, 3aMEHSET
ayJUTOPHYIO PabOTy JUIs CTYACHTOB, HAXO/SAIIMXCSA Ha CTAXKUPOBKAX B IPYTUX yHUBepcuteTax. Ilpu sTom
y4acTHe B MPOEKTHOU paboTe 0CTaeTCst 00sS3aTeIbHBIM.

13 MaTepuajIbHO-TeXHHYECKOe o0ecnevyeHune U CIUNINHBI

JUis TOTHOLEHHOTO MPOBEACHUS 3aHATUN MO Kypcy HEOOXOAMMO HalMyMe Ha KaKJIOM 3aHATUU
KOMITblOTE€pa (MM HOYTOYKa), MYJIBTUMEIUWHOIO MPOEKTOpa M HKpaHa, YTO CBA3AHO KaK C IIOKa30M
JEKIIMOHHOTO Marepuala, TaKk W C JOKJIaJaMu CTYISHTOB B BHJE Npe3eHTauuii B Power Point u mHBIX
CHEIHaJIbHBIX MpOrpaMMax JAJisi MOATOTOBKM U IMpoBeAeHHs mpe3eHTauuid. CrennaibHOE MPOrpaMMHOE
oOecriedeHre 171 MPOBEACHUS 3aHATHI 10 JAHHOW AMCUUILUINHE HE TpedyeTcs.


http://creativeindustries.ru/rus/
http://inc.hse.ru/
http://www.amcult.ru/index.php/ru/knowledge/articles.html
https://www.coursera.org/learn/art-activity
https://www.coursera.org/learn/arts-culture-strategy
https://www.coursera.org/learn/arts-culture-innovation
https://www.coursera.org/learn/grand-challenges
https://www.edx.org/course/creativity-entrepreneurship-berkleex-oentr-391x-2

